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Welcome by Roger Burnett 
Chairman, RHS Britain in Bloom UK Judging Panel  
 
The communities participating in the RHS Britain in Bloom campaign have a major 
impact on villages, towns and cities throughout the UK, significantly contributing to 
the quality of life of local residents, workers and visitors.   
 
On behalf of the RHS Britain in Bloom UK Judging Panel, I would like to congratulate 
all of you on your achievements of the past few years that have led to you 
representing your region/nation in the 2009 Britain in Bloom UK Finals.  Being an 
RHS Britain in Bloom Finalist identifies you as one of the most caring and best cared 
for communities in the UK and presents a wonderful opportunity for you all to 
promote your environment, past projects and future developments. 
 
During the forthcoming months, the Royal Horticultural Society will be organising 
and facilitating an informative Finalists’ Workshop in February, the full UK-wide 
Judging Tour in August and the annual Awards Presentation in September, this year 
hosted by Torbay.  During this time the RHS and the Development Steering Group 
will also continue their strategic stewardship of the campaign by working in close 
partnership with the Regions and Nations “in Bloom.”  
 
At the UK Finals Awards Ceremony your community will be presented with an RHS 
Britain in Bloom medal award reflecting your efforts over the past year.  Receiving a 
gold, silver gilt, silver or bronze award will reflect the standard reached and provide a 
benchmark to build upon year-on-year. 
 
Together with the Regions and Nations, the judges, and the Development Steering 
Group, the RHS aims to provide support and assistance to all UK finalists in building 
greener, safer and cleaner environments.  This manual contains important 
information specific to the UK finals and is designed for reference throughout the 
year.  Please do make sure that the manual is available to all members of your 
committee.  Electronic versions will already have been sent to you for ease of 
distribution but please contact the Britain in Bloom team on 020 7821 3360 or 
britaininbloom@rhs.org.uk if you have not received it.  Alternatively you can 
download it from the RHS Britain in Bloom website at 
www.rhs.org.uk/britaininbloom. 
 
We would strongly recommend that at least one representative of your in Bloom 
committee attends the Finalists’ Workshop in February to get practical advice, 
additional insight, helpful hints from previous finalists and to network.  Although we 
do strongly encourage at least one person to attend please do note that we can only 
accept a maximum of 2 representatives from each finalist community and that there 
will be a nominal fee for this workshop. 
 
We wish you all the very best for the 2009 campaign and look forward to visiting 
your communities throughout the year.  Thank you for your participation. 
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1. ABOUT RHS BRITAIN IN BLOOM  
 

Organised by the Royal Horticultural Society (RHS), Britain in Bloom is the largest 
horticultural campaign in Europe involving over a thousand communities each year, 
creating lasting improvements to local environments for the benefit of local 
residents, workers and visitors, now and for future generations. 
 
Since 1963 Britain in Bloom has been part of the UK’s cultural and horticultural 
landscape, impacting an estimated 8 million residents in communities throughout 
England, Wales, Scotland, Northern Ireland, the Isle of Man and the Channel Islands.   
 
The RHS took on the role of organising body for Britain in Bloom in November 2001.  
Since then a number of developments have been introduced by the RHS and the 
Regions/Nations ‘in Bloom’, to ensure the campaign grows in relevance and benefit 
to participating communities. 
 
These developments include the introduction of a medal award system recognising 
the standard of each entry and providing a benchmark for continued improvement; 
a new coastal resort category recognising the specific issues facing coastal-based 
entries; finalist workshops to familiarise communities with the UK finals judging 
process; and providing ongoing guidance for entries.  The champion of champions 
category was introduced in 2006 for sustained gold Award achievers.  The purpose 
of this category is to enable additional new entries to reach the UK finals in Regions 
and Nations where there is already a champion of champions.  Entries must be 
invited by the UK judges in order to participate in the champion of champions 
category (see Appendix 1, page 46). 
 
The RHS also introduced the Neighbourhood Awards scheme which has been going 
from strength to strength and last year included more than 600 communities 
participating throughout the UK.  The scheme is designed to encourage new and/or 
small resident-led community groups interested in ‘greening up’ their local areas to 
join the wider Britain in Bloom campaign by registering for the Neighbourhood 
Awards.  The Neighbourhood Awards are non-competitive however participating 
entries are visited by judges who serve as mentors to give realistic and helpful advice 
on how to incorporate the core pillars, make improvements and progress projects.  
Participants are presented with a certificate of achievement of either Improvement, 
Merit or Outstanding Achievement.  For more information about the Neighbourhood 
Awards please refer to Appendix 2, page 48. 
 
Each year the RHS identifies a theme for the Britain in Bloom campaign to give 
communities something to provide added interest to their initiatives.  It has been 
decided that in 2009 (and 2010) the theme of “Local Roots” (started in 2008) will be 
continued.  Based on the fantastic projects started in 2008, it was felt that this 
particular theme has tremendous potential for engaging the whole community in the 
Bloom initiative and that one year was simply not enough time to be able to fully 
exploit this potential.  Please refer to section 6.7, page 31 for more information. 
 
The RHS shares the concerns of the green space sector over the difficult issues facing 
parks and other public spaces.  The RHS supports the Britain in Bloom campaign as 
an initiative that strives to increase the quality of parks, gardens and green spaces 
and to tackle environmental and social issues for the benefit of villages, towns and 
cities across the UK.  The RHS believes Britain in Bloom communities play a 
significant part in helping to improve communities for their residents, businesses and 
visitors and that Britain in Bloom is uniquely positioned to be successful for today and 
future generations because of its integrated focus on the environment and 
community participation. 
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2. RHS BRITAIN IN BLOOM DEVELOPMENTS 2009 
 

RHS Britain in Bloom has undergone several developments over the past year as a 
result of the Britain in Bloom Survey and Consultation carried out in February 2008 
and in response to the need to ensure the future of the campaign by reinforcing its 
relevance to today’s society. 
 
First, the core pillars of RHS Britain in Bloom have been sharpened to more clearly 
portray what the campaign is all about.  The new core pillars of Britain in Bloom are: 
 

  ● Horticultural Achievement 

 ● Environmental Responsibility 

 ● Community Participation 
 
Second, the judging criteria have been restructured to be in line with the new core 
pillars and to provide a greater degree of transparency and clarity to all concerned.  
The new marking sheets and judging guidelines are also simpler and easier to use 
and understand.  Although the new 2009 marking sheet does look significantly 
different to the 2008 version, we were able to achieve this result without actually 
adding or removing anything significant from the former marking sheets.  The 
marked improvements were achieved by reorganising and allocating slightly different 
significance (points) to the 2008 criteria.  In addition, the restructuring of the 
marking sheet provided the opportunity to create one sheet suitable for all entrants.  
Please see sections 5.2 and 5.3 for full details. 
 
The third development for 2009 is that the Unannounced Judging has been 
discontinued in favour of restructuring both the portfolio and the 15-minute 
judging day presentation to evidence year-round working and the full scope of 
local “in Bloom” initiatives.  New guidelines have been developed for the portfolio 
and the presentation to clearly outline how these opportunities should be used by 
entrants.  For full details, please refer to section 7 of this manual.  
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3. ABOUT THE ROYAL HORTICULTURAL SOCIETY  
 

The Royal Horticultural Society (RHS) believes that horticulture and gardening enrich 
people’s lives.  We are committed to bringing the emotional, physical, therapeutic 
and intellectual benefits of plants and growing to a wide audience of all ages.  The 
RHS also works to enhance understanding and appreciation of plants, and provide 
contact with the natural environment.  Well-designed, planned, managed and 
maintained horticulture in public spaces is a vital component of healthy, sustainable 
communities and the creation of long-term environmental improvements. 
 
Access to horticulture fulfils an important human need for direct contact with the 
environment, fundamental to our well-being and to that of the society in which we 
live.  The RHS aims to inform, educate and inspire those working in parks and public 
spaces, gardeners of all levels and aspiring gardeners by: 
 

• Developing skills – The RHS is dedicated to providing horticultural education for 
professional and amateur gardeners through: a comprehensive suite of respected 
horticultural qualifications; recognition as a QCA accredited Awarding Body; the 
RHS School of Horticulture; the RHS Campaign for School Gardening; and 
educational outreach programmes.  An RHS Level 1 (entry level) qualification is 
now being developed, to be both accessible and universal.  This will also provide 
a vocational route into horticulture for students aged 14-16 and for socially 
excluded and disabled adults. 

 

• Sharing horticultural expertise – The RHS provides practical and reliable advice 
and information, supported by investigative science, to meet the needs and 
expectations of gardeners now and in the future.  We develop ideas on best 
horticultural practice and run a productive research agenda, often with partners, 
with practical benefits for gardeners of varying levels of experience and interest.   

 
RHS Plant Trials and Award of Garden Merit, online RHS Plant Selector and world-
renowned publications provide an assessment of the garden worthiness of plants, 
recommend suitable growing conditions and highlight plant availability. 

 

• Supporting community gardening initiatives – With affiliation of gardening 
clubs, plant societies and allotment holders across the UK and the Campaign for 
School Gardening which now involves over 5,000 schools across the UK (for 
more information please visit www.rhs.org.uk/schoolgardening), the RHS actively 
encourages community gardening in public spaces.   

 
As organisers of the Britain in Bloom and Neighbourhood Awards campaigns, the 
RHS is pleased to support community gardening and the revitalisation and renewal 
of villages, towns and cities through horticultural achievement, environmental 
responsibility and community participation. 
 
The Royal Horticultural Society is the UK’s leading gardening charity, committed to 
providing advice, inspiration and education to gardeners of all levels.  This is done 
through all divisions of the RHS through: 

 
RHS Gardens 
 
RHS Garden Wisley (Woking, Surrey, GU23 6QB) 
 
RHS Garden Rosemoor (Great Torrington, North Devon, EX38 9PH) 
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RHS Garden Hyde Hall (Buckhatch Lane, Rettendon, Chelmsford, Essex, CM3 8ET) 
 

RHS Garden Harlow Carr (Crag Lane, Harrogate, HG3 1QB) 
 

RHS Flower Shows 
 
The RHS organises many first class flower shows including: 
Chelsea 
Hampton Court Palace 
Tatton Park in Cheshire 
Cardiff 
and those held at our Horticultural Halls in London.   
 

Libraries 
 
The Lindley Library is the world’s foremost horticultural library, with a comprehensive 
collection of horticultural literature from the sixteenth century to the present day, 
housed largely at the RHS headquarters in London.   
 
The Garden Libraries at each of the RHS Gardens and the staff library at Wisley, 
known as the Laboratory Library, provide resources for new, amateur and 
professional gardeners. 
 

Education 
 
Providing access to horticultural knowledge and skills for a diverse audience is a 
cornerstone of the Society’s charitable objectives.  The Education Department works 
on many levels to educate and inspire, providing a comprehensive programme for 
professionals and keen amateurs alike, including educational events, examinations, 
professional training, and RHS Bursaries. 
 

Science & Advice  
 
The Society’s scientists, based at RHS Garden Wisley, include botanists, 
entomologists, plant pathologists, plant physiologists and soil scientists, in addition 
to a team of general horticultural advisors.  They respond to the scientific and 
advisory needs of both RHS Members and the gardening public.  The scientists 
oversee the RHS trials scheme, the Award of Garden Merit (AGM) and a seed 
distribution scheme. 
 

RHS Publications 
 
The RHS produces three key publications: The Garden, The Plantsman and The Orchid 
Review, which are made available to RHS members and the general public.  Each year 
the RHS builds on its list of horticultural books serving the changing needs of 
gardeners and keeping pace with new trends.   
 
 
RHS Online 
 
RHS online continues to be one of the most popular and expanding sources of 
information for members and includes the RHS Plant Selector, RHS Event Finder, RHS 
Plant Finder and RHS Garden Finder. 
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Partner Gardens and Regional Events 
 
RHS members have free access at selected times to over 145 RHS Recommended 
Gardens in the UK.  In addition the RHS offers an exciting range of Growing for 
Success talks and events with gardens, outstanding nurseries and leading colleges of 
horticulture, ensuring gardeners can pursue a year-round gardening interest with the 
RHS wherever they live.  For further details of events please refer to our online event 
finder and for a list of Recommended Gardens please refer to to our garden finder 
both on www.rhs.org.uk. 
 

Membership 
 
As a charity, the bulk of the Society’s funding comes from its membership, which 
now totals almost 370,000.  We rely greatly on the support our Members give us to 
fulfil our aim to protect Britain’s gardening heritage and help gardeners everywhere.  
There is now a family membership package, “Garden Explorers,” with a programme 
of family oriented activities and events.  For further information refer to 
www.rhs.org.uk/explorers. 
 
Members receive many benefits including gardening advice, free entry with a guest 
to RHS Gardens, free entry at selected times to partner gardens in the UK, a monthly 
copy of The Garden magazine, and privileged access and discounted tickets to RHS 
Flower Shows. 
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4. RHS BRITAIN IN BLOOM CODE OF PRACTICE 
 

This code of practice has been produced in association with the RHS Britain in Bloom 
Development Steering Group and will ensure transparency and fair play in the lead 
up to and during the judging process.  It is vitally important that we protect the 
integrity of the campaign and that finalists adhere to the following guidelines for 
entry into the UK finals.   
 
With the support of the Development Steering Group and the RHS, the judges will 
be at liberty to take a negative view if any of the following occur: 

• Evidence that material has been brought in solely for the judging day and is not 
provided for the whole season. 

 

• The giving of gifts to the judges. 
 

• Incorrect electoral roll size is given which results in the entry being put into the 
wrong category. 

 

• If the arranged judging tour continues longer than the allocated length of time 
given.  Extra time will only be allowed if there are unforeseen circumstances and 
then only at the judges’ discretion. 

 

• The inclusion on the tour of domestic gardens which are not clearly visible from 
the pavement. 

 

• If more than four people at any one time accompany the judges during the tour. 
 

• If, without prior arrangement with the RHS Community Horticulture Manager, 
the judges are asked to take part in the judging of another competition. 

 
 
If the judges arrive the day before judging, it is preferable that entries do not send a 
welcome party or organise special functions unless prior arrangement has been made 
through the RHS Community Campaigns Co-ordinator. 
 
An itinerary MUST be produced by entries and this MUST be given to the judges at 
the outset of their tour. 
 
The inclusion of pay-on-entry gardens is acceptable on the tour, however if such sites 
are shown to the judges, they will be judged within the commercial sector section of 
the marking sheet. 
 
Category winners are excluded for one year from entering the UK finals. 
 
Discretionary Award recipients are also excluded for one year from receiving the 
same award. 
 
Please sign and return one copy of this Code of Practice to indicate you have read 
and understood it. 
 
 
Name _________________________________      Date ___________________________ 
 
Signature _________________________________________________________________ 
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5. KEY DATES 2009 
 
 
13 February UK Finalist Questionnaire Due - This document is the primary 

vehicle used by the RHS to understand your entry and assist 
with PR efforts.  It is very important that you complete the 
questionnaire with as much detail as possible. 

 
26 February UK Finalist Seminar, Sheffield - This event gives entries the 

opportunity to understand what is required of them as a UK 
finalist and to ask specific questions of the judges who will be 
judging their category.  It also provides the chance to network 
with other entries and to discuss shared problems, solutions 
and new ideas. 

 
March (date TBC) National Britain in Bloom Launch Event, Crawley - More 

information to be provided in February at the seminar. 
 
03 July UK Finalist Portfolios Due - This document is sent to the 

judges in advance of their visit to help them build a better 
picture of your entry (see page 34). 

 
03 – 14 August UK Finalist Judging Tour - Fourteen RHS Britain in Bloom 

judges, in teams of two, tour the UK to see the achievements 
of UK finalist entries and to allocate marks using set criteria. 

 
17 August UK Finalist Images Due - These images will be used on screen 

at the Awards Presentation as each entry receives their 
achievement award as well as potentially on the RHS website 
and in promotional materials (see page 43). 

 
23 September  RHS Britain in Bloom UK Finals Awards Presentation, 

Torbay - This glittering evening event provides finalists with 
the opportunity to relax and celebrate their achievements of 
the past year and discover the results of the judges’ tour.  The 
event will be held at the Riviera International Conference 
Centre and will be hosted by Torbay.  (See page 38) 

 
24 September Judges’ Surgeries - Following the distribution of the detailed 

Judges Report the previous night at the Awards Presentation, 
the Judges’ Surgeries give entries the opportunity to ask 
specific questions relating to the assessment of their entry and 
to receive professional one-to-one advice and guidance.  (See 
page 38) 
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6. CAMPAIGN GUIDELINES 
 

6.1 Categories and Judging Allocations 
 

CATEGORIES POP TOUR Press 
Presentatio

n 
Total 

BAND A      

Small Village 
300 and 
under 

1 hour 
15 

minutes 
15 minutes 1.5 hours 

Village  
301 – 
1,000 

1.25 
hours 

15 
minutes 

15 minutes 
1.75 
hours 

Large Village  
1,001 – 
2,500 

1.5 
hours 

15 
minutes 

15 minutes 2 hours 

BAND B      

Small Town  
2,501 - 
6,000 

2 
hours 

15 
minutes 

15 minutes 2.5 hours 

Town  
6,001 - 
12,000 

2 
hours 

15 
minutes 

15 minutes 2.5 hours 

Large Town / Small 
City (12-35K) 

12,001 - 
35,000 

2.5 
hours 

15 
minutes 

15 minutes 3 hours 

BAND C      

Large Town / Small 
City (35-100K) 

35,001 - 
100,000 

3 
hours 

15 
minutes 

15 minutes 3.5 hours 

City  
100,001 - 
200,000 

3.5 
hours 

15 
minutes 

15 minutes 4 hours 

Large City  
200,001 
and over 

4 hours 
15 

minutes 
15 minutes 4.5 hours 

BAND D      

Urban Community 
Under 
12,000 

2 hours 
15 

minutes 
15 minutes 2.5 hours 

BAND E      

Coastal (12,000 and 
below) 

12,000 and 
below 

2.5 
hours 

15 
minutes 

15 minutes 3 hours 

Coastal (12,001 and 
above) 

12,001 and 
above 

3 hours 
15 

minutes 
15 minutes 3.5 hours 

 
PLEASE NOTE 
As outlined above the total time includes 15 minutes for press opportunities and 15 
minutes for the presentation, as well as an opportunity to meet some key people.  
Take this chance to show the judges other materials, for example, display boards 
with newspaper cuttings or a short video etc.  It is strongly advised to have the 
presentation at the beginning of the judges’ visit and it is your choice when to stage 
the press call. 
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6.2 RHS BRITAIN IN BLOOM JUDGING GUIDELINES 
 
General 

 
The UK RHS Britain in Bloom Finals brings together the highest achievers from all of 
the 18 regions and nations participating in the campaign and, as a result, the 
expectations are higher and the judging is more rigorous.  Put simply, the judges will 
be looking for the best and they will be scoring you against the best from the other 
regions/nations that are in your category.  Please also remember that your entire tour 
route is subject to judging; that means what the judges see on the way from one 
feature stop to another as well as what they see at all the stops and what they 
discover as they further explore sites on foot during the tour are ALL subject to 
judging.  Furthermore, the judges will expect that your campaign has considered 
your entire community not just the high street or the village square and that you, at 
the very least, have plans to address “problem” areas (i.e. vacant premises/plots, 
eyesores etc.).  Finally, please also bear in mind that judges will be looking for your 
campaign activities to benefit your community not just for today but for the longer 
term. 
 
Section A – Horticultural Achievement (50%; max 100 points) 

 
In this section the judges will be looking for your year-round achievements in 
horticulture (including conservation and natural areas) focusing on 5 key factors: 
 A1.  Impact 
 A2.  Horticultural practice 
 A3.  Residential and community gardening 
 A4.  Business areas and premises 
 A5.  Green spaces 
Each of these key factors will make up 10% of your overall score and be worth a 
maximum of 20 points. 
 
The judges will take account of: 

 
SECTION A:  HORTICULTURAL ACHIEVEMENT – 100 points; 50% 

A1.  IMPACT – 20 points; 10% 
Impact will be evaluated across the entry, in each area and as a whole 

Colours & Design 
 

Is there a scheme or theme overall and/or in key 
locations?  Are the colours/design suited for the 
location? 

Appropriate 
choice of plants 

 

Are there of too many/too few plants to enhance the 
area?  Are the plants appropriate in terms of flowering 
period and habit?  Is there Sufficient variation, 
appropriate herbaceous plants? 
Are there appropriate varieties of both newly planted 
and recently (up to 5 years) planted areas (including 
mixes of trees, shrubs and herbaceous planting).  
Planting could be for foliage effect, bark effect etc.  or 
for a specific purpose (i.e. conservation) or to provide 
flowering or other effects for a defined period. 

Special features 
 

Sometimes provided as a focal point, and may 
include structures or an intensive area of bedding. 

Presentation Are areas well presented and maintained? 

Innovation Are new and creative ideas evident in the design, 
colours, themes, plant selection etc.? 
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A2.  HORTICULTURAL PRACTICE – 20 points; 10% 
Horticultural practice in all areas on the  tour route will be assessed 

Cultivation and 
Maintenance 

 

Watering, dead-heading and weeding is important.  
Appropriate feeding may be necessary. 
May include irrigation considerations and thinning, 
trimming or pruning as appropriate. 

Quality of plants 
 

Good quality plants, obviously flourishing.  No 
obvious signs of pests, diseases or deficiencies. 
Appropriate size for planting situation, appropriate 
soil type etc. 

Sustainability Sustainability is about ensuring ecological functions, 
processes, biodiversity and productivity can be 
maintained and only using resources at a rate at 
which they can be replenished naturally.  You should 
therefore take into consideration the balance of 
permanent/sustainable planting vs. seasonal/bedding 
plants and the timing of displays. 

New planting 
 

How much new planting has been undertaken on an 
annual basis?  Is there a longer-term plan for the 
whole area or district etc.? 

A3.  RESIDENTIAL AND COMMUNITY GARDENING – 20 points; 10% 
 

Areas that may be 
included 

Residential - Primarily front gardens/gardens in public 
view 
Communal areas - Shared residential & communal 
spaces 
Allotments 
Public Buildings (grounds of) - includes schools, town 
halls, libraries, community centres, churches etc. 
Car parks 

What is assessed This section relates to only the areas as described above 
but they will also be evaluated with consideration for the 
criteria outlined in sections A1 and A2. 
Are these areas in keeping with the overall efforts of 
the campaign? Do they show support for the 
campaign’s goals of improvement/enhancement?  
Has the campaign engaged other community groups 
in improving their own areas and/or included these 
areas in their own initiatives? 

A4.  BUSINESS AREAS AND PREMISES – 20 points; 10% 
 

Areas that may be 
included 

Retail and shopping areas, leisure sites, transport 
terminals (i.e. bus stop, station), fee-paying car parks, 
farms, rural businesses, pubs, post offices, tourist 
areas/attractions and other business premises (i.e. 
estate agents, law offices…) etc. 

What is assessed This section relates to only the areas as described above 
but they will also be evaluated with consideration for the 
criteria outlined in sections A1 and A2. 
Are these areas actively involved in the initiatives of 
the local bloom campaign?  Are their efforts in 
keeping with the overall efforts of the campaign?  Do 
they show support for the campaign’s goals of 
improvement/enhancement?  Support can include: 
sponsoring displays/planters, actively engaging in 
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horticultural efforts on their own premises, funding 
bloom initiatives, volunteering/participating in local 
bloom activities etc. 

A5.  GREEN SPACES – 20 points; 10% 
 

Areas that may be 
included 

Verges, parks and open public spaces including 
woodlands arboretums, bulb & tree planting 
initiatives, copse, shelterbelts 

What is assessed This section relates to only the areas as described above 
but they will also be evaluated with consideration for the 
criteria outlined in sections A1 and A2. 
Are these areas actively involved in the initiatives of 
the local bloom campaign?  Are their efforts in 
keeping with the overall efforts of the campaign?  Do 
they show support for the campaign’s goals of 
improvement/enhancement?   

  
Floral displays are an important element of the RHS Britain in Bloom Campaign, but 
must be proportionate to the areas of sustainable planting and permanent 
landscaping within the entry.  Floral displays may be present in a number of 
locations but typically, displays will be located in: 

• Publicly owned areas, including parks, publicly owned buildings, roadside areas   
and roundabouts. 

• Housing and residential areas, residential homes, schools, allotments etc. 

• Shopping areas, business areas and premises, commercial premises, public 
houses, hotels, garages, and transport terminals such as bus and train stations. 
 
Britain in Bloom has environmental responsibility at its core and the judges will wish 
to see permanent/sustainable planting initiatives as well.  Landscaped areas with 
permanent plantings could include any of the areas outlined above as well as: 

• Woodlands, copse, shelterbelts, verges, parks, public open spaces 

• Business parks, industrial estates 

• Screen planting, near factories/industrial areas, eyesores, vacant premises/plots 
etc. 

• Amenity planting near residential areas, car parks, shopping areas 
 
Section B – Environmental Responsibility (25%; max 50 points) 
 
In this section the judges will be looking for your year-round achievements in 5 key 
areas: 
 B1.  Conservation and biodiversity 
 B2.  Resource management 
 B3.  Local heritage 
 B4.  Local environmental quality 
 B5.  Pride of place 
Each of these key areas will make up 5% of your overall score and be worth a 
maximum of 10 points. 
 
Please bear in mind that judges will be considering environmental responsibility 
across all areas of your local campaign so, for example, if you have a fabulous floral 
display they will also want to know if you have achieved this effect with consideration 
for the environment.  Although this section does outline the key areas of 
environmental responsibility please bear this important core pillar in mind across all 
of your Bloom activities and initiatives. 
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The judges will take account of: 
 
SECTION B:  ENVIRONMENTAL RESPONSIBILITY – 50 points; 25% 

B1.  CONSERVATION AND BIODIVERSITY – 10 points; 5% 

Areas that may be 
included 

Wildlife areas and natural habitats 

What is assessed Is the local bloom campaign involved in: 
Efforts being made to preserve and maintain these 
areas?  Activities to educate the community and 
encourage them to visit these areas?  Activities or 
plans to re-introduce or restore these areas where 
they have disappeared or been damaged? 

B2.  RESOURCE MANAGEMENT – 10 points; 5% 

Areas/activities 
that may be 
included 

Recycling; minimising demand placed on natural 
resources; minimising or where possible eliminating 
any harmful impact on the environment 

What is assessed 
 

What activities has the local bloom campaign been 
involved with or initiated to make strides in these 
areas?  Has the bloom campaign shown due 
consideration to resource management in their own 
activities?  For example, has the local bloom 
campaign recycled its container compost?  Does the 
cemetery have a compost heap and waste separation 
area? Etc. 

B3.  LOCAL HERITAGE – 10 points; 5% 

Areas that may be 
included 

Management and development of local heritage 
and/or identity such as natural heritage, community 
landmarks/icons, other heritage sites etc. 

What is assessed What activities has the local bloom campaign been 
involved with or initiated to ensure these areas are 
appropriately managed and developed?  Has the 
campaign taken these areas into account in their own 
activities/initiatives? 

B4.  LOCAL ENVIRONMENTAL QUALITY – 10 points; 5% 

Areas/activities 
that may be 
included 

Vacant premises and plots, litter, graffiti, fly-posting, 
dog fouling, water features/courses, litter picks etc. 

What is assessed Has the local bloom campaign considered these 
areas/activities and actively included them in their 
initiatives?  Are the efforts in these areas/activities in 
keeping with the overall efforts of the campaign?  Do 
they show support for the campaign’s goals of 
improvement/enhancement? 

B5.  PRIDE OF PLACE – 10 points; 5% 

Areas that may be 
included 

Management of street furniture, signage, art in the 
landscape, fences, way-marking, interpretation, hard 
landscaping etc. 

What is assessed Have these been considered in the initiatives of the 
local bloom campaign?  Are the initiatives in these 
areas in keeping with the overall efforts of the 
campaign?  Do they show support for campaign’s 
goals of improvement/enhancement?  

 
The RHS Britain in Bloom campaign encourages environmentally responsible 
activities/projects which are designed to improve the areas where we live, work and 
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spend our leisure time.  Looking after our environment has become a very important 
community concern and we are all being encouraged to recycle and use 
environmentally responsible products and practices wherever and whenever possible.  
It is the expectation that participants in Britain in Bloom will strive to provide a co-
ordinated approach so that all environmental issues are resolved in harmony with 
each other. 
 
The judges will be looking for local bloom groups to either initiate or actively engage 
with programmes/activities (as appropriate) which are working towards providing 
environmental enhancements and which might include: 

• Establishing nature conservation and wildlife areas 
• Cleaning up polluted sites and appropriate treatment/screening of derelict 

property or other eyesores 

• Active policies to reduce the demand placed on natural resources - e.g. source of 
water used for plants, use of peat, use of hardwood timber etc 

• Maintaining and preserving natural habitat. 
• Minimal use of pesticides and nitrate fertilisers and reducing or eliminating 

harmful effects on the environment 

• Interventions, management and development of local heritage (including natural 
     heritage) 
 
Section C – Community Participation (25%; max 50 points) 
 
In this section the judges will be looking for your year-round achievements in 5 key 
areas: 
 C1.  Development and continuity 
 C2.  Communication and education 
 C3.  Community involvement 
 C4.  Year-round involvement 
 C5.  Funding and support 
Each of these key areas will make up 5% of your overall score and be worth a 
maximum of 10 points. 
 
Community participation is crucial to the success and continuity of Britain in Bloom 
campaigns and judges will consider community participation in all appropriate areas 
of the local campaign’s initiatives.  For example they will consider whether the local 
campaign has engaged the community in responsible resource management or 
educated them about this important issue or whether they have tried to educate and 
engage the community with regards to local heritage sites.  Although this section 
does outline the key areas of community participation, please bear this important 
core pillar in mind across all of your Bloom activities and initiatives. 
 
The judges will take account of: 

 
SECTION C:  COMMUNITY PARTICIPATION – 50 points; 25% 

C1.  DEVELOPMENT AND CONTINUITY – 10 points; 5% 

Areas/activities 
which may be 
included 

Development and sustainability of the local bloom 
initiative and evidence of on-going projects 

What is assessed Has the local bloom campaign: 
Considered how to maintain and/or improve upon 
current achievements in the future?  Are the 
initiatives/works of the campaign sustainable for the 
longer term?  Have any plans been developed to 
ensure on-going benefits to the community of the 
local bloom campaign?  Are there plans in place for 
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on-going projects?  Has the bloom campaign 
established a structure and support network to ensure 
its own existence and/or development in the future? 

C2.  COMMUNICATION AND EDUCATION – 10 points; 5% 

Areas/activities 
which may be 
included 

Publicity materials; press coverage; 
signage/interpretation; displays; engaging with 
schools, young people and/or other community 
groups; community awareness and understanding; 
educational and awareness campaigns on key issues 

What is assessed 
 

Judges will expect to see evidence of public 
awareness campaigns and educational programmes 
generated and/or actively supported by the local 
bloom campaign.  In this section they will particularly 
be looking for activities and initiatives to inform, 
educate and engage children and young people.  The 
Judges will also want to see if the local bloom 
campaign has engaged with their local media 
(newspapers, magazines, radio, TV as applicable)? 

C3.  COMMUNITY INVOLVEMENT – 10 points; 5% 

What is assessed Has the local bloom campaign made every effort to 
include and secure community involvement which is 
representative of the community’s size and diversity?  
Have they engaged the community across all ages, 
ethnicities, races, cultures, religions, abilities (i.e. 
special needs and the disabled) and incorporated 
community reparation volunteers? (Reminder:  
community participation should be representative of 
your community.  For example: If you have a young 
and ethnically diverse community the judges will 
expect to see them engaged with your Bloom 
initiatives.)   Has the bloom campaign supported and 
encouraged any Neighbourhood Awards groups in 
their area or helped support the start up of new 
Neighbourhood Awards groups? 

C4.  YEAR-ROUND INVOLVEMENT – 10 points; 5% 

Areas that may be 
included 

Entries will be expected to show evidence of a year-
round programme of activity through photographs, 
sample promotional materials, press clippings, 
calendar of events etc.  Some examples of “out of 
season” activities would be litter picks, leaf clearing, 
fundraising events, repairing/preparing of landscape 
areas and street furniture, educational activities, etc. 

What is assessed Judges will be evaluating whether the local bloom 
campaign has been active and has engaged the 
community throughout the year.  The judges will 
evaluate this based primarily on the content of the 15 
minute presentation however, they will also take into 
account other supporting evidence (see above) which 
can be displayed/distributed on the day and/or 
included in the portfolio.  (See presentation and 
portfolio guidelines for additional details.) 
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C5.  FUNDING AND SUPPORT – 10 points; 5% 

Areas that may be 
included 

Both efforts made to secure support and amount of 
support actually secured for the local bloom 
campaign.  “Support” can mean not just funds but 
also the active engagement of the local government, 
commercial and corporate sectors, local 
businesses/offices and the general public in the 
campaign (i.e. maintenance support from council 
services, shopkeeper cleaning up & greening up their 
own storefront, local business sending staff out to 
volunteer on a Bloom project etc. qualify as active 
engagement). 

What is assessed Has the local bloom campaign made efforts to 
engage and secure support from local government, 
the commercial/corporate sector and local 
businesses?  Have there been activities to raise 
support and/or funds from the general public?  Has 
sufficient support been secured to ensure the 
campaign is able to deliver its objectives?  Is there a 
plan of action to secure sufficient continuing support 
for the development and on-going projects of the 
campaign? 

 
 

RHS Britain in Bloom is a proactive campaign of communities creating long-term 
improvements to their local environment. As such it is expected that a diverse range 
of community members will be involved in the campaign and that there will be 
broad based public awareness and support.  Focusing on community participation 
may require some local authorities and public bodies involvement in driving local 
bloom initiatives to generate that participation. 
 
Britain in Bloom’s positioning as a community improvement and environmentally 
responsible campaign means that the judges will want to see how finalists intend to 
continue to develop their programme.  Judges will also be very interested to see that 
young people and schools have been involved and that care has been taken to make 
effective use of the educational opportunities which exist.  Furthermore, Britain in 
Bloom is not just about spring and summer floral displays; it is about a year-round 
programme of activity to improve, enhance and maintain the environment around 
us and keep the community actively engaged in keeping things at their best. 
 
The judges will be looking for campaigns which: 

• Evidence thoughtful planning of how to maintain the improvements they 
 make and how to develop in the future. 

• Have an effective communication and education programme evidenced by 
 the level of awareness and understanding in the community as well as by 
 physical evidence such as informative signs and displays, press clippings, 
 publicity materials etc. 

• Evidence a broad base of community involvement across all ages, ethnic and/or 
 religious backgrounds, socio-economic groups with a particular effort to 
 engage young people/schools/colleges as appropriate to their community. 

• Have a year-round programme of activity to keep their community 
 engaged and at its best throughout the year (not just spring/summer 
 displays and activities). 
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• Have secured funding/sponsorship and/or support  for their activities and the 
 support of government, commercial, corporate, business sectors for their 
 campaign. 
 
 
Please note that all marking sheets can be downloaded from the RHS Britain in 
Bloom website: www.rhs.org.uk/britaininbloom 
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6.3 RHS BRITAIN IN BLOOM MARKING SHEET 
 
 
Name of entry: 
 

Judging Date: 

Category: 
 

Judges: 

 

Introduction (introductory remarks from the judges): 

 

 

 

 

 

 

 

SECTION A – Horticultural Achievement 

Assessing year-round horticultural achievement including conservation and natural areas. 

  MAX ACT. 

A1. Impact – design, colours, appropriate choice of plants, special 
features, presentation, innovation 

20  

A2. Horticultural practice – cultivation and maintenance, quality of 
plants, sustainability, new planting 

20  

A3. Residential and Community Gardening – residential, communal 
areas, allotments, public buildings (grounds of churches, schools etc.), 
car parks  

20  

A4. 
Business Areas and Premises – retail and shopping areas, leisure 
sites, transport terminals, car parks, farms, rural businesses, pubs, 
post offices, tourist areas/attractions, offices, estate agents etc. 

20  

A5. Green Spaces – verges, parks and open public spaces 20  

TOTAL POINTS AWARDED FOR SECTION A 
50% of maximum points 

100  

Areas of Achievement: 
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Areas for Improvement: 

 

 

 

 

 

 

SECTION B – Environmental Responsibility 

Assessing year-round activities improving environmental responsibility. 

  MAX ACT. 

B1. Conservation and biodiversity – wildlife areas, natural habitat 10  

B2. Resource management – recycling, minimising demand placed on 
natural resources and any harmful impact on the environment 

10  

B3. Local heritage –management and development of local heritage 
and/or identity, inclusive of natural heritage 

10  

B4. Local environmental quality – management of vacant premises and 
plots, litter, graffiti, fly-posting, dog fouling etc. 

10  

B5. Pride of place – management of street furniture, signage, art in the 
landscape and hard landscaping 

10  

TOTAL POINTS AWARDED FOR SECTION B 
25% of maximum points 

50  

Areas of Achievement: 

 

 

 

 

 

 

Areas for Improvement: 
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SECTION C – Community Participation 

Assessing year-round community participation 

  MAX ACT. 

C1. Development and continuity - Development and sustainability of 
the local bloom initiative and evidence of on-going projects 

10  

C2. Communication and education – community awareness and 
understanding, engagement with schools and young people and/or 
other community groups, press coverage, publicity materials 

10  

C3. Community participation – community involvement is representative 
of the community’s size and diversity 

10  

C4. Year-round involvement – schedules of events and supporting 
evidence of year-round activity (primary evidence to be presented in 
15 minute presentation) 

10  

C5. Funding and Support – initiatives to secure on-going support for the 
local bloom campaign including local business support 

10  

TOTAL POINTS AWARDED FOR SECTION C 
25% of maximum points 

50  

Areas of Achievement: 

 

 

 

 

 

 

Areas for Improvement: 

 

 

 

 

 

 

GRAND TOTAL POINTS AWARDED 
 

200 
(max.) 

 

MEDAL AWARDED 
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6.4 TOUR TIPS & JUDGING CHECKLIST 
 
TOUR TIPS 

 

� Make the most of every opportunity – have display boards with photos at 
the starting/finishing points and longer stops and have volunteers who 
have worked on special features there to greet judges and evidence the 
level of community participation and support. 

 
� In addition to the required itinerary (see page 26 for an example), a map 
that clearly highlights the judging route would also help the judges 
understand the scope of your activity. 

 
� Ensure that there is a ‘photo-opportunity’ for the press.  The judges are 
happy to answer questions and be photographed however try to keep this 
to one location if you can.  (As this is an important area of profile 
building, an additional 15 minutes has been allocated for this as stated on 
page 11). 

 
� When preparing the judging itinerary, bear in mind that, if you can cover 
the route alone in an hour, on the day of judging it could take at least one 
and a half to two hours.  If you are using vehicles, valuable time can be 
lost if you frequently ask the judging party to get in and out to look at 
specific areas which can’t be viewed from the vehicle.  You will also need 
to bear in mind that the judges will also stop to take notes and 
photographs, so for the benefit of your entry please allow for this.  
Perhaps you can arrange for two members of your group to play the role 
of the judges and do a trial run on the same day of the week and at the 
same time as you will be judged. 

 
� If transport is required make the necessary arrangements well in advance.  
Vehicles should have good visibility.  Make sure you know who will travel 
with whom and whether more than one vehicle will be needed. 

 
� The judges will expect to be accompanied through the tour by a 
maximum of four people, each of whom should be competent to answer 
questions.  Decide in advance who your representatives will be and have 
at least one person in reserve in case of emergency. 

 
� When planning the route, go through the marking sheet to ensure you 
are showing the judges everything they will want to see but do also 
consider how you will be using the portfolio and 15-minute presentation 
to provide evidence of certain things and to complement your tour (see 
section 7 for portfolio and presentation guidelines). 

 
� Plan for all weather conditions.  The judges travel very lightly and do not 
generally bring umbrellas with them.  Likewise in hot weather bottles of 
water or other drinks are greatly appreciated. 

 
� Remember to allow some additional time at certain stops so that the 
judges can meet some of the volunteers, members of the business 
community, young people and other community members who have 
been involved in your local campaign. 

 
� EVERY part of your route is subject to judging – that includes the places 
you stop AND the places you pass through in-between stops. 



2009 RHS Britain in Bloom UK Finalist Manual 
24 

 
� Remember your tour and your portfolio should complement one another; 
the judges will not want to see the exact same things on the tour as are in 
your portfolio and vice versa but some overlap is to be expected 
particularly with smaller entries.  (see section 7.1 for portfolio guidelines) 

 
� Don’t show judges things that have not been a result of your Bloom 
activities or that you have not been involved with as part of your Bloom 
initiative. 

 
� If using a vehicle, ensure it will allow the judges fairly unrestricted views. 

 
� Meals, receptions and other extra hospitality are NOT an official part of 
the tour and, dependent upon the judges’ schedules, may not always be 
possible.  Ensure that any dignitaries or key figures that you feel must 
meet the judges can be available at either the start or finish of your tour in 
the event that there is no time to do so outside the official tour times. 
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JUDGING CHECKLIST 

 
 
� Have all members of your committee had the opportunity to read this 

manual?  Electronic versions will be e-mailed or can be downloaded from the 
website at www.rhs.org.uk/britaininbloom. 

 
� Have you provided the RHS with a mobile phone number in case the judges 

need to reach you on the day of the tour?  
 

� Bearing in mind the strict timetable, have you carefully timed your route and 
had practice runs to ensure that you stay within the time allocation on the 
day of judging? 

 
� Have you briefed all of your tour guides, presenters and community 

representatives meeting the judges so that they know how long they can talk 
to the judges? 

 
� Have you considered the implications if judging is on a very rainy day e.g. 

umbrellas, type of vehicle, where to meet the community representatives and 
other backup contingencies? 

 
� Have you allowed for refreshments and comfort breaks? 

 
� Have you carefully studied the marking sheet, ensuring that every aspect is 

covered between your route, your presentation and your portfolio? 
 
� Have you ensured time spent in each area is relative to how the marks are 

allocated on the marking sheet?  There is no need to waste precious time 
taking the judges to places of no direct relevance and which do not provide 
evidence of at least one of the judging criteria. 

 
� Have you ensured that you will be showing the judges a balance of 

floral/seasonal display and new planting and permanent and sustainable 
planting? 

 
� Have you ensured that your area is clean – having regard for the fact that 

judges may wish to take slight detours off the route? 
 
� Have you taken into consideration the areas that the judges will travel 

through in order to reach the key points on your itinerary? 
 
� Have you informed your local press and organised a photo call? 
 
� Have you produced a copy of the judging route and itinerary for the judges? 
 
� Have you ensured there is general awareness in the community about your 

“in Bloom” activities and the fact that you are national finalists?  You never 
know who the judges may talk to during their stay, like hotel staff for 
example! 

 
� Have you included samples of brochures and flyers and DVDs (if you have 

one) in the appendices of your portfolio?  Judges will have very little - if any - 
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opportunity to look at additional documents and DVDs given to them on the 
day. 

 
 

 

6.5 SAMPLE JUDGING TOUR ITINERARY 
 

Time Location Section 
(which judging criteria 
this might correspond 
to) 

Comments 

09.00 Judges to be collected from the station by Mr Higgs and taken to 
community centre for refreshments and the opportunity to meet with a 
selection of volunteers and local dignitaries.   

09.30 Presentation (15 
mins) 
 
Evidencing year-
round working and 
plans for future 
development. 
 
Opportunity to meet 
some key people 
 

 
 
 
 
 
 
C1, C4 

 

09.45 START OF TOUR 
(2hrs) 
Depart community 
centre in mini bus.  
View new bedding 
scheme 
 

 
 
 
 
A1, A2, C3 

 

10.00 Old World and 
Centenary Garden 
with restored 
wildflower meadow 
 

 
A2, B3, B1 & 
Local Roots 

 

10.10 Churchman Gardens 
– walk through and 
pick up bus at 
School Road, Meet 
Mrs Daffy who has 
led the Bloom group 
for the past 27 years 
 

 
 
A2, B4, B5 

 

10.20 Queensgate roof 
Garden (winner of 
commercial entry in 
local competition) 
 

 
A4, C5 

 

10.30 Seaview Garden 
(large front garden 
winner) Meet Mrs 
Patel and daughter 
 

 
A3, C3 

 



2009 RHS Britain in Bloom UK Finalist Manual 
27 

Time Location Section 
(which judging criteria 
this might correspond 
to) 

Comments 

10.45 Walker Road (view 
new permanent 
landscape garden 
and Bloom 
composting area) 
 

 
A2, A5, B2 

 

10.55 Church Yard – view 
commemorative 
garden 
 

 
A5, B3, C3 

 

11.05 Walk up the high 
street 
(meet the owner of 
Sparks who sponsors 
6 roundabouts and 
20 hanging baskets. 
 

 
A4, B5, C5 

 

11.20 School Grounds 
(meet children who 
have worked hard 
on new vegetable 
patch and been 
involved with bulb 
planting in 
Churchman 
Gardens) 
 

 
C2, C3 

 

11.30 Brunel Residential 
area.  (Meet Mr and 
Mrs Chan who have 
lived in the area for 
34 years and are 
active members of 
the in Bloom 
Committee 
 

 
A3, C3 

 

11.40 Head back to 
community Centre 
viewing new 
planting 
 

 
A1, A2 

 

11.45 
 
11.45 

END OF TOUR 
(2hrs) 
Press Call (15 mins) 
 
Coffee 

 
 
C2 

 

12.00 Refreshments and 
opportunity to meet 
local volunteers  
 

THIS IS ONLY POSSIBLE IF TIME ALLOWS; it is 
not part of the official tour and will not be 
counted towards your score 

12.30 Judges Depart   
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6.6 MEDAL & DISCRETIONARY AWARD DESCRIPTIONS 
 

MEDALS 
 

 Award  Description 

 
GOLD 

 
Outstanding 

(85% and above) 
(Overall 170-200 points) 

 
An exceptionally high standard demonstrated 
throughout.  A consistent approach that 
demonstrates best practice, continuing development 
and sustainable effort.  Meets all of the judging 
criteria and scores very highly in every section of the 
marking sheet. 

 

 
SILVER GILT 

 
Very Good 
(75-84%) 

(Overall 150-169 points) 

 
A high standard entry which meets virtually all of the 
judging criteria and includes sections of exceptionally 
high standards.  Exemplifies best practice in multiple 
areas and demonstrates very high potential for 
continuing development and sustainable effort. 
 

 
SILVER 

 
Good 

(60-74%) 
(Overall 120-149 points) 

 
Considered to be an above-average entry that meets 
many of the judging criteria.  The entry will include 
more than one sub-section that demonstrates 
exceptionally high standards.  In particular, the entry 
will demonstrate a clear potential to improve in 
several areas and for sustainable effort. 

 

 
BRONZE 

 
Average 
(50-59%) 

(Overall 100-119 points 

 
An average entry that meets some but not necessarily 
all of the judging criteria.  The entry will include at 
least one sub-section that demonstrates a very high 
standard but the standards will not be consistent 
throughout.  There will be some evidence of the 
potential to improve and of the ability to sustain 
effort. 

 

 
NO AWARD 

 
Fair 

(0-49%) 
(Overall 0-99 points) 

 

 
The entry may have a number of good merits and 
may have done very well in its category in the region 
however, the entry has not met the judging criteria to 
a national standard.  The entry is not sufficiently 
developed to achieve any of the RHS Britain in Bloom 
medals. 
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DISCRETIONARY AWARDS 
 
These special awards are presented by the UK RHS Britain in Bloom judges to 
entries that demonstrate excellence in a particular area of the judging criteria.  
Remember to highlight particular features, projects or initiatives to the judges 
on their visit if you believe they are a good fit with one of these awards. 
 
RHS Britain in Bloom Floral Award 
Presented to the finalist that demonstrated the best floral displays throughout 
the entry. 
 
RHS Britain in Bloom Permanent Landscaping Award 
Presented to the finalist that demonstrated new and extensive landscaping. 
 
RHS Britain in Bloom Commercial Award 
Presented to the finalist that demonstrated the best contribution from 
business / retail / corporate interests. 
 
RHS Britain in Bloom Young People’s Award 
Presented to the finalist deemed to involve young people in the best way. 
 
RHS Britain in Bloom Conservation and Environment Award 
Presented to the finalist that best demonstrated duty and commitment to 
sustainable development issues including management of the flora and fauna 
in their local environment.   
Special emphasis will be placed on initiatives that: 

• Conserve and maintain local plant and habitat distinctiveness 

• Encourage a diversity of flora and fauna 

• Protect coastal and marine areas e.g. habitats and unique features 

• Increase biodiversity – habitats and wildlife in particular 

• Make a contribution and commitment to natural and historic heritage of 
the local area. 

 
RHS Britain in Bloom Environmental Quality Award  
Looking after our environment has become a key expectation, and cleanliness 
and waste management are two important aspects of the Britain in Bloom 
criteria.  In this award, special emphasis will be placed on initiatives bringing 
improvements in one or more of the following areas:  

• Cleanliness e.g. addressing issues of litter, dog fouling, graffiti, fly posting 
and vandalism, treatment of weeds, condition of hard landscape and 
street furniture, condition of litter bins and dog bins. 

• Health and environment e.g. improving air or noise quality. 

• Waste management (green waste in particular) e.g. composting and the 
recycling of materials. 

• Management of naturally occurring resources e.g. minimisation of the use 
of water and heat conservation. 

• Soil degradation e.g. addressing urban drainage issues. 

• Chemical use e.g. pesticides and nitrate fertilisers. 
 

RHS Britain in Bloom Tourism Award 
Presented to the finalist that demonstrated outstanding efforts to promote 
tourism within their area. 
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RHS Britain in Bloom Public Park Award 
Given in Memory of David Welch 
Presented to the park designed for horticultural excellence, giving delight to 
the visitor through appropriate planting, high standards of maintenance, 
including infrastructure, conserving wildlife, cleanliness and features of 
interest. 
 
RHS Britain in Bloom Community Champion Award 
Presented to an individual or individuals who have dedicated so much of their 
time to the Britain in Bloom cause. 
 
RHS Britain in Bloom Outstanding Contribution Award 
Presented to an individual judges consider to have made outstanding efforts 
towards the success and promotion of the Campaign. 
 
RHS Britain in Bloom Community Award 
Presented to the finalist deemed to have best demonstrated that all sectors of 
the community have worked together as one. 
 
RHS Britain in Bloom Local Roots Award 
The 2009 Britain in Bloom Local Roots theme aims to recognise the efforts 
made by Britain in Bloom communities to encourage activities and links 
between their unique local history or present day cultural diversity within 
their community.  The award is presented to the finalists deemed to have best 
incorporated this theme into their initiatives; one award will presented for 
incorporation of local history and one for incorporation of cultural diversity 
(see section 6.7 for further information). 
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6.7 LOCAL ROOTS DISCRETIONARY AWARD 
 

The Britain in Bloom Local Roots theme aims to recognise the efforts made by Britain 
in Bloom communities to encourage activities and links between their unique local 
history/heritage OR cultural diversity within their community. 
 
ABOUT THE THEME 
 
Typically the Royal Horticultural Society would identify a theme for ‘in Bloom’ 
communities throughout the UK each year.  In 2009 and 2010 the theme of “Local 
Roots” will be continued in order to allow communities to truly develop the concept.  
 
‘In Bloom’ entries are invited to engage with the theme via their planting styles and 
themes, projects, fundraising events, publicity exercises and any other community 
activity that may be appropriate.  The RHS presents two special Discretionary Awards 
for the theme; one to the UK Finalist that the judges feel has best encouraged 
activities and links between their unique local history/heritage and the other for links 
with cultural diversity within their community.  (Many regions/nations ‘in Bloom’ 
also offer this award in their own regional/national competitions.) 
 
Britain in Bloom is primarily a community based campaign.  Celebrating the local 
community means both remembering the past and embracing the future.  Britain in 
Bloom entries this year are encouraged to find what makes their community unique 
and incorporate these features into their work, whether through floral displays, 
community activities, planting styles, educational events or art features. 
 
Some examples of what finalists might do are –  
 
A ‘One World’ planting project, a garden with trees or plants to represent the 
different cultural groups within the area.  Herbs and vegetables specific to cultures 
might be grown and used in cooking by groups to demonstrate the range of foods 
used by cultures. 
 
Sensory Garden for disabled people within the community to experience the joys of 
growing to smell, taste and touch plants. 
 
Floral displays to artistically celebrate a key moment in the history of an area 
(perhaps a famous figure lived there or an important event took place in the area).   
 
Hold local seed collecting events of trees and wildflowers and seed sowing events. 
  
SOURCES OF INFORMATION 
 
Useful websites 
 
Black Environment Network focuses on working with deprived ethnic groups. Many 
ethnic communities live in some of the worst environments.  Environmental 
participation can enable them to access the vast resources available in the 
environmental sector.  Details of resources and projects can be found on 
www.ben.org.uk. 
 
Common Ground is internationally recognised for playing an unique role in the arts 
and environmental fields, distinguished by the linking of nature with culture, 
focusing upon the positive investment people can make in their own localities, 
championing popular democratic involvement, and by inspiring celebration as a 
starting point for action to improve the quality of our everyday places.  They offer 
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ideas, information and inspiration through publications and projects such as Field 
Days, Parish Maps, Flora Britannica, Apple Day, Community Orchards, Tree Dressing 
Day, Confluence and the Campaign for Local Distinctiveness.                           
www.commonground.org.uk 
 
Flora Locale promotes good practice in the use and sourcing of British / Irish wild 
flora and has information about seed and plant suppliers. www.floralelocale.org.uk 
 
A web-site from Common Ground, ‘England-in-Particular’, aims to excite people - as 
locals or visitors - with ways of getting under the surface of places, offering a way of 
looking at the local area as a kind of evolving celebration along with ideas for 
effecting change.  The site offers a few ways of navigating the great common wealth 
of nature, landscapes, buildings, settlements, histories, myths and stories, always on 
the move, which in their interweaving give us the rich and varied particularity of our 
surroundings.  The site includes useful pages on community orchards and The Year in 
Particular Calendar of customs and events.  www.england-in-particular.info 
 
The Local Heritage Initiative was a small grants programme that ran in England from 
2000 to 2006, funded through Heritage Lottery Fund.  The website includes a 
national archive of projects funded by the scheme with a searchable database that 
includes 274 gardening projects. 
www.lhi.org.uk 
 
The Sensory Trust promotes and implements an inclusive approach to design and 
management of outdoor space; richer connections between people and place; 
equality of access for all people, regardless of age, disability or background. 
The site includes information and resources, details of projects and research findings. 
www.sensorytrust.org.uk 
 
Publications  
 
Available from Common Ground: 
 
ABC - learning to read your locality 
A3 folded leaflet in colour about how to gather information, get a poster printed and 
how to use the ABC to set local agendas. 10p each. 
 
The Art of Gentle Gardening 
A5. 24 pages. with colour illustrations. Many ideas on how we can link plants, people 
and place, reweaving culture and nature to reinforce local distinctiveness. £2.50. 
 
Celebrating Local Distinctiveness 
Common Ground for Rural Action, 1994. Gives examples of how local people are 
reinforcing local identity, many are Common Ground projects. A fascinating 
gathering of environmental action and arts in rural areas that is both persuasive and 
practical. £3.00. 
 
Local Distinctiveness: Place, Particularity and Identity 
Essays for a conference, including papers by: Richard Mabey, Gillian Darley, Neal 
Ascherson. Patrick Wright. Michael Dower and Roger Deakin. Common Ground, 
1993. £5.95 
 
Local Flora Britannica 
A5. 32 pages, with full colour illustrations. Ideas and examples of how to invite wild 
flowers and trees back into our social calendar and personal affections, helping 
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everyone to take an active and meaningful part in nature conservation at the local 
level. £3.50. 
 
Other Publications: 
 
England in Particular, A celebration of the commonplace, the local, the vernacular 
and the distinctive, by Sue Clifford and Angela King 
Written by Common Ground, England in Particular (published by Hodder & 
Stoughton) covers nearly 600 subjects from alleys, allotments and apples to warrens, 
white horses, yew and zawns. It is a counterblast against loss and uniformity, and a 
celebration of just some of the distinctive details that cumulatively make England. 
This book is about a way of looking, cherishing detail, patina, the commonplace and 
the particular. These webpages are intended to help us to stand up for the habitats, 
creatures, buildings we value, our local culture and identity.  
ISBN 978-0340826164, available from Amazon £21.00 
 
Making Connections: A Guide to Accessible Greenspace 
This book is about the connection between people and the natural world and 
making sure that the benefits are available to everyone. The book combines survey 
results with existing literature and examples of good practice in a variety of 
greenspace sites including how people can be encouraged to use and get involved in 
sites. 
ISBN 0 9526745 3 X Available from the Sensory Trust, £10.00 (PDF). 
 
A Sense of Place 2004 
A sense of place can be what makes somewhere special and different or what makes 
it routing and relaxing. This publication, based on conference proceedings, draws on 
examples developed by people around the world all working to make sense of place 
a reality.  
Available from the Sensory Trust £15.00. 
 
People and Places – A Response to Government and the Value for Culture 
A response from English Heritage on Government and the Value of Culture published 
in 2004 by the Culture Secretary to address the meaning and value of culture in 
people’s lives. This publication reflects on these issues in the context of the historic 
environment. 
Available from English Heritage, downloadable free from 
www.english-heritage.org.uk. 
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7. THE PORTFOLIO & THE PRESENTATION 
 

7.1 THE PORTFOLIO 
 
The portfolio submitted by UK Finalists is a vitally important document and while 
they are not judged, they do give valuable information to the judges prior to their 
arrival.  The portfolios provide the opportunity for you to showcase year round effort 
and should be seen as a complement to your tour.  
 
The portfolio doesn’t have to be professionally designed nor does it need to be a 
work of art or cost large sums of money.  The content is what is important; not the 
style or presentation.  It should be a practical representation of your year round 
activities, major projects and the achievements made within your community.  
Portfolios should show the judges things you did in the “off” season (i.e. fundraising 
events, awareness campaigns, educational programmes, community consultation 
and planning etc.) AND show the judges things you would like to include on the 
tour but can’t due to time or other constraints.  The portfolios should NOT be a 
printed version of your tour. 
 

Specifications: 
 

• A4 in size 
 

• Maximum 15 sheets of paper, which may be used double sided to give you a 
maximum of 30 sides. 

 

• Preferred font size is 11 point but minimum font size accepted is 10 point 
 

• Portfolios must not be presented in hard cover ring binders.   
 

• Bullet points are the preferred format; not paragraph; judges need to be able 
easily find key facts and figures and burying these in lengthy sections of 
text/copy makes this challenging.  Keep it simple and clear and concentrate on 
content that demonstrates your community’s efforts to create improvements to 
your local environment. 

 

• You may include a maximum of 5 pages of Appendices which can be double 
sided to provide a maximum of 10 sides.  Including appendices is optional but 
including samples here is preferable to handing the judges a packet of papers on 
judging day.  Some things you can include in the appendices are press cuttings, 
sample flyers, additional photos, attach a CD/DVD etc. 

 

• 3 copies of your portfolio will be required by the RHS but be sure to make at 
least one copy for yourselves. 

 
Any portfolios larger than A4 or containing more than 15 sheets of paper (20 
with appendices) will be rejected. 
 
Please do not include original important documents as portfolios are not returned. 
 
If you have a DVD or CD you wish the judges to see please send it in with your 
portfolio; if you give it to the judges on the day it is highly unlikely they will actually 
have the time to view it. 
 
Please include at least one photo of each project that is included in your portfolio. 
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Format: 
 
Introduction (max 2 sides) 
 
Review of the past year (max 4 sides) 
 This section should be arranged in chronological order 
 
Illustrating your Achievements (max 22 sides) 
 In order and clearly labelled as follows: 

A. Horticultural Achievement 
B. Environmental Responsibility 
C. Community Participation 
You may, if you wish, break down this content even further using the sub-
sections (A1, A2… B1, B2… C1, C2 etc.) but this is not required. 

 
Conclusion (max 2 sides) 
 Brief summary of key achievements and an outline of future plans for 

sustaining/maintaining your good work and new projects. 
 
Deadline: 
 
Portfolios must be received by the RHS by 3 July 2009.  No late portfolios will be 
accepted.  If you think you will not be able to meet the deadline please advise the 
RHS as soon as possible so that a solution can be found. 
 
Portfolios should be sent to: 

Britain in Bloom 
Royal Horticultural Society 
80 Vincent Square  
London   SW1P 2PE 

 
Content: 
 
Introduction – 1 page, up to 2 sides 
This should include a brief introduction to and history of your entry for example: 
when you were established, major projects/successes through the years, approximate 
number of volunteers you have worked with, key community or other partnerships 
etc. 
The introduction should also outline how you raised funds and/or support for your 
activities over the past year. 
 
Review of the past year – 2 pages, up to 4 sides 
Please include a diary or record of the events that have taken place over the past 12 
months and include photographs of year-round events/activities and, where possible, 
before and after shots.  Please note that all photographs should be date stamped (by 
the camera) and taken within the last 12 months with the exception of the before 
shots which should be no older than 2 years please. 
The review of the past year should outline any press coverage and 
promotional/educational activities exemplifying how you kept the wider community 
informed. 

 
Illustrating your achievements – 11 pages, up to 22 sides 
This is the section which gives you the opportunity to really showcase how you have 
used Britain in Bloom to make a genuine contribution to your community.  You 
should provide examples of how you have incorporated the 3 pillars of horticultural 
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achievement, environmental responsibility and community participation into your 
projects and activities.  (Please see format above for details of how this section should 
be set up.) 
Please remember that the portfolio should NOT be a printed version of your tour; it 
should show the judges things you will not have the opportunity to see on the day 
due to time or other constraints and therefore complement your tour.  For example, 
if the school children you have worked with will not be available on judging day, 
include an outline of your work with them along with photos and then simply take 
the judges to see the results on the day.  OR if you have done a project in some 
outlying area too far to include on judging day, outline the project and document it 
with photos in your portfolio.  NOTE:  If the outlying area is a major feature of your 
achievements, include it on the tour and perhaps use the portfolio for background 
information only. 
Please remember to include at least one photo of every project you outline in this 
section. 
 
Conclusion & future developments – 1 page, up to 2 sides 
This section should be used to briefly summarise and re-emphasise your key 
achievements AND to outline how you plan to sustain and/or improve upon your 
good work.  For example, include any plans you may have for on-going projects, 
continued funding and/or new projects.  Britain in Bloom is about sustainable 
community improvement and this is your opportunity to highlight how your local 
campaign will continue to make a contribution to your community in the future. 
 
Appendices – 5 pages, up to 10 sides (optional) 
NOTE: This section may NOT be used as a continuation of your content; it is 
exclusively for attaching copies of various items as samples. 
The types of items you may wish to include here are: 
Copies of press cuttings 
Copies of any promotional flyers, event announcements etc. 
Additional photos (which still must be date stamped) 
A DVD or CD if you have produced one about your entry.
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7.2 THE 15-MINUTE JUDGING DAY PRESENTATION 
 
Every Britain in Bloom UK Finalist has the opportunity to give a 15-minute 
presentation about their local campaign on judging day.  This is an important part of 
the day and it is strongly recommended that you start your tour with your 
presentation. 
 
The presentation should focus primarily on giving an overview of year-round working 
and could even be set up in chronological order, taking the judges through the year 
and showing them the variety of projects/activities with which you have been 
involved. 
 
The style and audio-visual aides used in your presentation are not important, it is the 
content which is of the utmost importance.  Although the presentation itself is not 
judged the judges will be looking for supporting evidence of your year-round 
working. 
 
Specifications: 
 

• Maximum length is 15 minutes and judges will take a negative view if this is 
       exceeded. 
 

• To support your speaker you may use: an overhead projector, slide show, 
        PowerPoint presentation, display boards and/or printed handouts or 
        combination of these audio-visual aides 
 

• It is recommended that you have only one speaker but you may wish to invite a 
       local dignitary to say a few words of welcome. 
 
Content: 
 
The primary objective of the presentation is to give the judges a clear picture of the 
scope of your activities while also providing the supporting evidence of your year-
round working. 
 
This is the opportunity to take the judges through all the work you have done that 
they won’t be able to see on the tour… this includes everything from your 
fundraising events to your litter picks, your bulb planting days to your community 
meetings, your school projects to your family fun days etc.  This is the chance to 
show the judges how you have achieved the end results they will be seeing 
throughout the tour. 
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8. RHS BRITAIN IN BLOOM AWARDS 
 
8.1      AWARDS PRESENTATION 

 
The Awards Presentation for the 2009 RHS Britain in Bloom UK Finals will be held on 
the evening of Wednesday 23 September at the Riviera International Conference 
Centre and will be hosted by Torbay.  It is an evening event beginning at 5.30pm 
with carriages at 11pm. 

 
Each UK Finalist will be presented with a an award of gold, silver-gilt, silver or bronze 
as a result of the marks allocated by the judges on their tour.  These awards reflect 
the standard reached by each entry in meeting the RHS Britain in Bloom criteria and 
provide a benchmark for ongoing development and improvement year-on-year.  In 
addition to the medal awards, the overall Category and Discretionary Award winners 
will also be recognised. 
 
Five representatives from each entry will be invited to attend the event and will join 
others from across the UK in celebrating the fantastic achievements of the past year.  
This year’s hosts are organising additional activities during the day so please take this 
into consideration when booking transport and accommodation.  Further details of 
the Awards Presentation including the additional activities, how to RSVP and how to 
book accommodation, will be e-mailed to finalists as soon as they are available and 
they will also be posted on the website. 

 

8.2 JUDGES’ SURGERIES 
 

Judges’ Surgeries are held the morning after the Awards Presentation from 09.00-
12.00.  This year they will be at the Riviera International Conference Centre on 
Thursday 24 September.  This is the same venue as the Awards Presentation the 
previous evening.  At the Judges’ Surgeries each entry has the opportunity to meet 
with the judges for a one-to-one consultation to discuss their achievements and areas 
for future development and receive professional advice and guidance for future 
projects. 
 
The RHS encourages all UK Finalist entries to take advantage of this great 
opportunity to benefit from the feedback from RHS Britain in Bloom judges. 
 
All appointments are 15 minutes and we must ask you to respect this time limit in 
order to allow all the finalists equal time with the judges.  To book your appointment 
for the morning of 24 September 2009, e-mail the Britain in Bloom team on 
britaininbloom@rhs.org.uk or call on 020 7821 3360 
 
Remember you are more likely to get the time you want if you book early!  We will 
do the best we can to accommodate “walk-ins” but you may have a considerable 
wait. 
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9. PRESS AND PR 
 

The RHS Britain in Bloom Press and PR team works throughout the year to raise 
awareness about the objectives and benefits of the campaign.  These activities will 
include announcing the UK Finalists, the judging tour and the results as well as 
placing case studies and feature articles highlighting the core values of the campaign 
and the key benefits of participation.  As finalists, you have the opportunity to 
maximise your press coverage in regional and local press by utilising the tools 
provided by the RHS and capitalising on the interest generated by the RHS press/PR 
activities at national level. 
 

9.1  WHAT DOES PR ACHIEVE? 
 
One of the main reasons for doing PR activities is to gain a profile and coverage in 
the media i.e. listings and editorial in magazines and newspapers, and also mentions 
and interviews on TV and Radio. 
Press coverage can result in good knock-on effects, for example: 

• The more frequent and interesting the media coverage about your ‘In Bloom’ 
initiatives, the more people will be encouraged to support and participate in 
planned activities and programmes.   

• Editorial coverage for an event and/or a company is great third party 
endorsement.  Journalists help the public form their opinions and can motivate 
people to get involved. 

 
9.2  TOP TIPS FOR A GOOD STORY 

 
To gain coverage in the media you need a newsworthy story.  A story can come from 
many angles and you need to think creatively! 
 
Consider the following: 

• What makes your entry different to the others participating in Britain in Bloom?   

• Are any new sectors of the community contributing to your entry? 

• Are you tackling issues such as composting and water wise gardening in a new or 
interesting way? 

• Is this the first time your entry has reached the UK finals? 

• Are you working on a special project or horticultural feature? 

• Are you doing something interesting with the Local Roots theme?  
 
Think beyond the physical side of your entry…the press are often interested in the 
‘human’ angle.  Is there a story behind the people involved with your local ‘In 
Bloom’ initiatives?  Is there a story behind your road to the UK Finals? 
 
Other media hooks your entry may draw upon include: 

• Have you transformed an area (i.e. before and after story)? 

• Have you restored or re-introduced natural habitat or wildlife areas? 

• Do you include rare, exotic or unusual plants in your displays?  

• Do you have a notable celebrity or personality linked to your entry? 

• Are your featuring people, a display or planting that has an interesting story or 
history? 

• Does your planting reflect a wider public interest such as the environment (i.e. 
conserving resources) or the community (i.e. completely volunteer created)? 

 
 
 

9.3  TOP TIPS ON WRITING A PRESS RELEASE 
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• Be accurate and informative. 
 

• Don’t waffle, the ideal press release is one side of A4. 
 

• Always write ‘Press Release’ across the top of the page and include the date  
       together with any logo or crest. 
 

• Include the date to be released (for example ‘For Immediate Release’, or 
 ‘Embargoed until 11 September 2008’). 
 

• A punchy eye-catching title will capture attention. 
 

• Key information should come first. What is happening? Why? Where? When? 
 Who is involved? 
 

• Your story should be in the first paragraph. Many press releases don’t get read 
below the opening paragraph! 

 

• Include a quote or testimonial from yourself, a sponsor, a local dignitary, 
 volunteer or celebrity etc. 
 

• Make sure contact details are in the ‘Notes to Editors’ at the end of the release.  
This person must be readily available to the media in case they wish to follow-
up. 
 

If you can supply an image to illustrate your story, mention that in the ‘Notes to 
Editors’.  Often a good picture will get a story featured. 

  
9.4  WHAT WILL THE RHS DO? 

 
The RHS Press and PR team works to promote the campaign throughout the year.  
This includes targeted press releases before each major event, inclusion in events 
listings, participation in RHS shows where appropriate, and linking to other RHS 
activities that we are ‘selling in’ to publications (such as healthy living, education and 
green space issues), as well as individually talking to journalists and broadcasters. 
 
Remember - the more advanced and detailed information we can provide the media, 
the more likely it is we can help achieve quality coverage so please do complete your 
Finalists’ Questionnaire and return it to the RHS by the deadline. 
 
Below are the main types of media that the RHS targets with information about 
Britain in Bloom. 

 

• National Newspapers 
There are opportunities within different sections of national newspapers to 
publicise Britain in Bloom, from entertainment to gardening, features to listings.   

 

• Trade Press and Weekly Gardening Magazines   
(e.g. Horticulture Week or Garden News) 
These publications tend to look for news about new plants, products, important 
topics or controversial issues relating to the horticulture industry.   

 

• ‘Glossy’ lifestyle magazines (e.g. Homes & Gardens) and Monthly Gardening 
Magazines 
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These magazines plan well ahead.  Their copy deadlines are at least three months 
in advance of their publication dates.  This means that in early September, staff 
on a magazine will be working on the December issue, which will hit news stands 
in mid-November.  Achieving coverage in these magazines is difficult due to 
confirmation dates and high demand, however, we are continuing to target this 
media category and any suitable information would be welcomed. 

 

• Professional Publications (e.g. The MJ and Regeneration & Renewal) 
These are generally weekly magazines targeted at local authority and other 
government professionals.  Topics covered concern the sector as a whole with 
case studies highlighting key issues. 

 

• Freelance 
We have good contacts with many freelance writers who supply articles for all the 
above media, as well as syndicated features for regional press. 

 

• National and Regional Radio 
We have contacts at both regional and national level, in particular with BBC 
stations.  They receive press releases from us regarding the campaign and we 
often contact them directly with ‘In Bloom’ stories that we think may be of 
interest to a particular programme. 

 
The RHS Press and PR team is happy to help with: 

● advice on doing your own PR 

● constructing contact lists for your local media. 
However, doing your own research can be simpler than you think.  Whether 
contacting your local newspaper or a national magazine, look at the section you’re 
aiming your story at (news, features, listings), note the names of the journalists who 
are writing stories on similar subjects and send your press release directly to them.  It 
may also be worth following this up with a phone call a few days later to discuss 
story ideas. 
 

9.5 WHAT CAN YOU DO? 
 

Use Events 
If you are planning an event, it is worth thinking about planning a ‘photo call’ to act 
as a hook for the media.  When inviting the media to an event keep in mind that 
press packs with a fact sheet about your entry, press releases, committee member or 
volunteer profiles, quote sheets and additional information will help to generate 
coverage. 
 
Target the Media 
Consider “specialist” media outlets in addition to your local paper, for example: the 
local community channel, horticultural press or programmes, tourism magazines, 
lifestyle magazines etc. 
 
Keep in touch with the RHS Britain in Bloom Press and PR team 
Your entry will have been sent a Britain in Bloom Finalist Questionnaire.  Feedback 
from this document provides the vital information we need to promote the 
campaign overall, and to support your PR activity.   
 
Tell us the plans for your entry as early as possible.  We understand that confirmation 
of timings can be difficult but the Press Office needs to know what you are planning 
as far in advance as possible.   
 



2009 RHS Britain in Bloom UK Finalist Manual 
42 

Keep us updated on your progress, new personalities, events, activities, success 
stories, transformations (i.e. before & afters) throughout the year.   
 
Remember, the more detailed and accurate information and images you can 
provide us with, the more we can help achieve press coverage. 
 

Do your own PR 
The easiest media for you to target will be your regional press by issuing press 
releases. 
 
Regional Daily, Weekly and Sunday Newspapers 
Local newspapers are ALWAYS looking for good, local stories.  Human-interest stories 
or benefits to the local community are always a favourite, and they will be interested 
to hear from you.  Give them as much information as you can about your plans, offer 
an accompanying photograph, or offer to give an interview.   
 
If you win a significant sponsor or other local recognition your local newspaper could 
be interested.  They may wish to visit your community and maybe take a picture. 
This could be an opportunity to talk about upcoming projects or events you want 
them to attend.   
 
The glossy magazines that cover a county or a large region are always looking for 
news and feature ideas and provide a good opportunity to speak about any sponsors.  
Give them a call and find out if you can supply them with any feature ideas (ask to 
speak to the features editor).  This will also provide an opportunity for colour 
pictures. 
 
Regional Radio 
It’s worth listening to your local radio stations and identifying the programmes that 
would be good to target.  Local gardening and news programmes are also looking 
for inspiration with a local twist! 
 
You can of course send releases to the other target media mentioned, but bear in 
mind their lead times could be as much as 3 months in advance. 
 

9.6 RHS PRESS AND PR CONTACTS 
 
Eulina Clairmont 
020 7821 3657 
eulinaclairmont@rhs.org.uk 
 
Nicole Russell 
020 7821 3670 
nicolerussell@rhs.org.uk 

 
 
 



2009 RHS Britain in Bloom UK Finalist Manual 
43 

  
 

10. IMAGES 
 

Images supplied to the RHS will be used in a variety of ways such as:  
 

On the RHS Website – on the Britain in Bloom microsite 
 
At the Awards Presentation - A range of images will be required for the AV 
presentation to be shown at the RHS Britain in Bloom Awards Presentation 
 
For the Media - Images of participating Britain in Bloom communities are often 
requested to illustrate the campaign overall or for individual case studies.   
 
In RHS Publications - Good Britain in Bloom images are also used in RHS 
publications such as the Annual Review, and may feature in RHS presentations. 
 
We cannot stress how useful good quality images are.  The RHS would recommend 
enlisting the services of a professional photographer to get such images.  Given a 
clear and tight brief (see appendix 3, page 49), and with some forward planning, 
your entry should be able to gather a good variety of images on a tight budget. 
 

Required for the Awards Presentation 
A range of images will be required from your entry for inclusion on the ‘big screen’ at 
the 2009 Awards Presentation: 
 

• An image capturing a key feature or area within your local community 
This image may include flowers, trees, shrubs and permanent landscaping. 
 

• An image focusing on horticultural excellence within your entry 
This image will focus on a specific horticultural feature. 
 

• An image featuring an environmental cleanliness programme or initiative 
 

• An image featuring sustainable development programmes or initiatives 
This may show wildflower meadows, permanent planting, planting for 
wildlife etc. 
 

• An image featuring community participation 
This image should feature the community as the driving force behind your 
entry.  It should show people getting their hands dirty, planting bulbs, 
weeding flowerbeds and sweeping the streets.  Where possible the people 
should be looking at the camera. 

 
We are aware that you will need time to collect these images and will possibly gain 
the most colourful and relevant pictures throughout the summer months.  You can 
send the images in throughout the year but they must be sent to the RHS Britain in 
Bloom team by 17 August 2009 at the latest.  Images received after this date will 
NOT be included in the slide presentation at the Awards. 
 

Format of images required  
 
Images should be provided in digital format.  Please ensure the final image is at least 
300dpi but 600dpi is preferable and an original size of approximately 10cm wide.  
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These images can be emailed to britaininbloom@rhs.org.uk or provided on CD (sent 
to Britain in Bloom, RHS, 80 Vincent Square, London SW1P 2PE). 
 
Photos should be saved as JPEG files. 
 
Please include the name of the photographer when sending photos so that they can 
be properly credited. 
 
Don’t forget these images can also be used within your portfolio as well as in 
materials you prepare to try and secure sponsors. 
 
TIPS FOR GOOD IMAGES and USING THEM IN THE MEDIA 

 
A picture is worth a thousand words…….A strong picture is often a deciding factor 
for a newspaper as to whether it will run a story. 
 
Types of pictures the media are looking for: 

• Action shots of communities participating in activities would probably appeal 
most to your local press. They could run this as pre-judging coverage. 

• When your entry is presented with an award, a pre-prepared staged shot of a 
key-feature within your community would again appeal to your local press as a 
post-awards story. 

 
NOTE:  Please let us know if you have good pictures of your floral and permanent 
planting displays and or good action shots. When the press office sends out a press 
release featuring a Bloom entry, it is good if we can say that accompanying images 
are available. 
 
 
IMPORTANT: ANY IMAGES CONTAINING CHILDREN UNDER THE AGE OF 18 
MUST HAVE PARENTAL APPROVAL FOR THEIR USE.  PLEASE PHOTOCOPY AND 
USE THE FORM IN APPENDIX 4, PAGE 50 TO GET APPROVALS FROM PARENTS 
OR GUADIANS OF CHILDREN FEATURED.  THE FORM SHOULD THEN BE POSTED 
OR FAXED TO THE RHS BiB PRESS OFFICE, 80 VINCENT SQUARE, LONDON, 
SW1P 2PE OR FAXED TO 0207 233 9502.  ELECTRONIC FORMS CAN BE 
DOWNLOADED FROM THE WEBSITE WWW.RHS.ORG.UK/BRITAININBLOOM. 
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APPENDIX 1 - CHAMPION OF CHAMPIONS CATEGORY  
REFERENCE SHEET 

 
The proposal to create a champions’ category came about following an extra-
ordinary meeting of chairmen in 2004.  The proposal was to consider a competitive 
grouping of sustained Gold Award achievers (not necessarily category winners). 
 
The proposal would assist in freeing-up the route to the UK finals for entries in 
regions/nations already represented by a Champion of Champions. 
 
Criteria 
 
Nomination and invitation is on the recommendation of the National Judging Panel 
after they have considered the following: 

 
a. If the community has a consistent approach 
b. The community’s past performance in the UK Finals 
c. The community’s future plans for sustaining a high standard. 

 
Entries that achieve an RHS Britain in Bloom Gold Award do not automatically go 
forward and the invitation to participate will be reviewed annually by the National 
Judging Panel.  Those participating in Entente Florale will not be considered for 
Champion of Champions in that year.   

 
Mechanics/Judging for 2009 
 
1.  Judging will take place in August alongside the UK Finals tour, Monday 3 – 

Friday 14 August. 
 
2.  The length of judging per entry will mirror that of the UK Final judging, for 

example, an entry from the large city category will have a maximum four 
hours of judging; and a large village will have one and a half hours (this time 
does not include briefing and press call). 

 
3. The entries will be judged using the same marking sheet used as for all UK 

finalists.   
 
4. Although the marking sheet is the same as for all UK Finalists the judges will 

expect to see a higher standard in the Champion of Champions. 
 
5. The Champion of Champions category includes entries of all sizes but the 

judges for this category are experienced enough to be able to deal with this 
complexity when determining their marks.  

 
6. The RHS has selected Susan Smith and Jim Buttress to be the judges of the 

Champion of Champions category in 2009.   
 
Awards 
 
1. Each entrant will be presented with an award of Gold, Silver Gilt, Silver or 

Bronze based on the standard achieved on the marking sheet. 
 
2. The overall winner (the entry with the highest mark) will be presented with a 

Champion of Champions Category Winner Trophy 2009 to keep. 
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3. Communities within the Champion of Champions category will be entitled to 
send 5 representatives to the UK Finals Award Presentations where the 
announcement of results will be made. 

 
4. Communities will also be eligible for any of the RHS Britain in Bloom 

Discretionary Awards (see page 9 for more details). 
 
 

Benefits for participating communities 
 

• Opportunity for a new challenge and a new media angle 
 

• Opportunity for the Champion of Champions to showcase their activities as 
examples of best practice to others 

 

• To be the focus of RHS development case studies for use with local 
government, sponsors and the media. 
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APPENDIX 2 - NEIGHBOURHOOD AWARDS  
REFERENCE SHEET 

 
NOTE: Supporting and encouraging Neighbourhood Awards projects and/or 

engaging them with your activities can earn you marks in Section C of 
the marking sheet! 

 
What are the Neighbourhood Awards? 
The RHS Neighbourhood Awards provide support, recognition and reward to small 
groups of people starting to ‘green up’ and clean up their local areas.  Participation is 
free, and non-competitive.  Advice, guidance and support are offered to all 
participants on an on-going basis.  The Neighbourhood Awards are run entirely by 
volunteers and tend to be small groups focusing on a very defined area.  The 
Neighbourhood Awards are supported by the Royal Horticultural Society and 
implemented by the regions/nations “in Bloom”. 
 
Who can enter? 
The RHS Neighbourhood Awards are open to any group eager to make a difference 
to their local environment.  It doesn’t matter if the group consists of a few 
neighbours keen to tackle local litter and vandalism, or a larger community group 
determined to turn around a problem ‘grot spot’ or eyesore.  There isn’t even any 
need to know about gardening.  We particularly welcome beginner groups taking 
their first steps toward community improvement.  By taking part in the 
Neighbourhood Awards, groups can breathe new life into their area by improving 
their local streets and open green spaces for the benefit of local people.  
Neighbourhood Awards must be genuine community-lead groups from within the 
area where the project is being carried out. 
 
What happens after joining? 
While entries are not judged against each other, it is arranged for environmental and 
horticultural experts experienced in the wider “in Bloom” initiative to visit projects 
over the summer months.  These experienced experts or mentors provide valuable 
feedback and helpful advice on how to develop current activities and encourage on-
going improvements.  Based on the visit, each community receives an certificate of 
recognition of either Improvement, Merit or Outstanding Achievement, depending on 
the extent to which groups have met the Neighbourhood Award aims.   
 
What are the benefits? 
Communities participating in the RHS Neighbourhood Awards see the benefits of: 

• Community ownership and empowerment 

• A healthier community through cleaner and greener surroundings 

• Safer environments for the enjoyment of people of all ages 

• Increased pride and involvement of local people 
 
How can groups join? 
To register groups contact their regional/national “in Bloom” Co-ordinators. 
 
Detailed information about the Neighbourhood Awards can be found by visiting 
http://www.rhs.org.uk/britaininbloom or by contacting the RHS Community 
Campaigns team on 020 7821 3360. 
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APPENDIX 3 - SAMPLE PHOTOGRAPHER’S BRIEF 
 

By providing a good, tight brief, you will be able to make the most out of 
commissioning a photographer.  With some forward planning you will be able to get 
a range of images that can be used in your portfolio, for the media, and other 
promotional purposes. 
 
The Yellow Pages or local business directory are good places to search for 
photographers   www.yell.co.uk   
 
A typical session lasting around 2 hours should cost from £120-£200.  This should 
include all expenses and delivery of images on a disk (and hard copy where 
arranged) with full rights to the use of the images providing proper credit is given. 
 

EXAMPLE PHOTOGRAPHER’S BRIEF 
BRITAIN IN BLOOM AWARDS PRESENTATION  

 
Date:  Wednesday 23 September 
Time:  5.30pm – 11.00pm 
Venue:  Riviera International Conference Centre, Torbay  
Contact: Stephanie Eynon M: 07834 653 001 or T: 020 7821 3689 
 
For photographic purposes, the event will be broken into four parts: 
Part 1  From 5.30pm 
  Great Hall (including staging) empty 

Guests and VIP’s enjoying drinks in the foyer area, and then 
progressing into the Great Hall 

Part 2  From 6.15pm 
Introduction and presentation of Discretionary Awards. 

Part 3  From 7.15pm 
  Dinner 
Part 4  From 9.00pm 

Following dinner the presentation of Awards will continue with medals 
and category winners 

 
DIGITAL IMAGES 

Please Note: ALL of the photography at the event should be done on a digital camera.   

• General (documentary style) shots of the reception & dinner 

• Shots of the speakers on stage and the stage set itself 

• Shots of each awards recipient receiving their award on stage from the 
celebrity presenter; these will include: each entry, the winner of each 
category and the discretionary award winners.  Please note that in order to 
keep to the schedule only 1 image of each entry should be taken. 

• Group shot of judges and informal shots of the judges enjoying the evening. 

• Shots of the celebrity presenter 

• Shots of the VIPs attending the event 

• Shots capturing the look of the room with and without people in it (beautiful 
looking images) 

• Shots showing sponsor branding and representatives at the event 

• Other good publicity shots as appropriate (see what catches your eye on the 
night!) 
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TIMINGS 
Digital Images from Part 1 and Part 3 of the evening to be ready to send to media with 
press release at 9.30pm.  Other digital images from Part 2 and Part 4 to be ready to 
send from 12.00am.   
 
FEE 

£150 + VAT 
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APPENDIX 4 – SAMPLE PHOTOGRAPHY PERMISSION FORM 

 

 
 
downloadable from www.rhs.org.uk/Britaininbloom 
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APPENDIX 5 - SAMPLE PRESS RELEASE 

 
 
 
 
 
 
 
 
PRESS RELEASE 
28 November 2008 
For Immediate Release 

 
 

DRIZZLE WON’T DROWN DERBY’S ENTHUSIASM 
 
It may have been a drizzly day in Derby today, but nothing could dampen local 
resident’s spirits as they prepared to plant over 1000 daffodil bulbs to kick start their 
entry into the 2009 UK Finals of the RHS Britain in Bloom campaign. 
 
The daffodil bulbs, generously donated by Greenhouse Nursery, were planted at 
various sites throughout Derby including the entrance path to the Town Hall, Flower 
Hill Park, and on the A33 roundabout.  Mr Cliff Richards, Co-ordinator of Derby in 
Bloom says ‘We have organised for small groups of volunteers to plant the bulbs in 
carefully selected areas.  We want to ensure the bulbs compliment the already 
established garden areas by adding some cheerful colour, increasing our chances of 
winning a gold award come September.’  Derby are up against Cardiff, Doncaster 
and Aberdeen in the Large City category. 
 
Betty Thomas volunteered to head up the small team of people at the roundabout 
and says ‘Derby’s involvement in Britain in Bloom creates a fabulous opportunity for 
all sectors of the community to work together.  Yesterday I worked with the Girl 
Guides who were very excited and took great delight in throwing worms at each 
other.  There was a good deal of screaming but I had a wonderful day.’ 
 
Local supermarket, SuperPower, also contributed to the day by hosting a free BBQ of 
hotdogs, hamburgers and bacon rolls for the hard working bulb-planting volunteers.  
‘All this hard work makes me really hungry’, says 10-year-old James Farmer who 
volunteered with his mother and sister.  Chomping through his second hotdog he 
continues.  ‘Today I planted over 50 bulbs and next week I’ll be back to make sure 
they are ok’. 
 
The daffodil bulb-planting day is a perfect example of how a community working 
together can achieve fantastic outcomes.  Their hard work will be rewarded in the 
coming weeks as the bulbs begin to bloom and the residents of Derby take pride in 
their beautiful surroundings.   
 
If you would like to know more about Derby in Bloom contact Glen Miller on  
� 0207 888 8888 or via glenmiller@yahoo.com 
 

- Ends – 
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Editor’s Notes 
 

• Photographs enclosed and accessible via www.papicselect.com 
 

• Britain in Bloom is organised by the RHS.  It is Europe’s largest horticultural 
competition and involves hundreds of communities throughout the UK, from tiny 
rural villages to the largest cities.  The campaign is focused around three pillars: 
horticultural achievement, environmental responsibility and community 
participation. 

 

• Gold, silver gilt, silver and bronze achievement awards are presented to each entry 
in September, according to the results of the Judging Tour in August.  14 category 
winners and 13 discretionary awards are also announced.  

 

• The campaign is made up of 18 independent nations/regions (12 English regions 
plus Scotland, Wales, Northern Ireland, Isle of Man, Jersey and Guernsey).  The 
first stage of the campaign is run at this level.  Each year these nations/regions 
nominate certain entries to represent them the following year at the UK-wide 
finals – Britain in Bloom.  So the name ‘Britain in Bloom’ refers to the campaign 
as a whole, and to the UK Finals that are organised by the RHS.   

 

• For more information please contact Eulina Clairmont, Royal Horticultural Society, 
80 Vincent Square, London SW1P 2PE   � 020 7821 3657    
Fax: 020 7233 9502   Email: eulinaclairmont@rhs.org.uk   
www.rhs.org.uk/britaininbloom 



2009 RHS Britain in Bloom UK Finalist Manual 
54 

APPENDIX 6 – POSSIBLE SOURCES OF FUNDING 
 

Landfill Communities Fund (LCF)  
This tax credit scheme, introduced in 1996, 
enables operators of landfill sites to 
contribute money to organisations to carry 
out projects that meet environmental 
objectives contained in the Landfill Tax 
Regulations. Your project is likely to have to 
be within 10 miles of any landfill site, or 
closer, - ensuring the money is spent locally 
to their landfill operation. Contact: 
information@entrust.org.uk or download 
material and search the online funders 
directory at www.entrust.org.uk 
 

WREN Grant Scheme 
WREN can offer funding of between £2,000 
and £50,000 for the provision, maintenance 
or improvement of a public park or other 
public amenity in the vicinity of a landfill 
site and the delivery of biodiversity 
conservation for UK species or habitats. All 
projects must be located within WREN 
operating areas and be available to the 
general public. For information on 
operating areas or to download an 
application form visit www.wren.org.uk 
 

Co-operative Community Fund 
The fund’s purpose is to enable voluntary, 
community and co-operative groups to 
undertake a range of schemes that benefit 
the community including environment 
schemes. 
Grant size: £100 - £5,000 
Contact: 0161 827 5879 An application 
form can be downloaded from  
www.co-operative.co.uk or email: 
community.fund@co-op.co.uk 
 

B&Q One Planet Living Grant 
Schools, community groups and charitable 
organisations can apply to their local B&Q 
store for funding to support a local 
community project. The scheme provides 
£50 to £500 (at retail cost) of B&Q 
materials, for example, pond liners, plants, 
peat-free compost for projects such as a 
pond/wildlife garden to get a sustainable 
community project up and running.   
Contact: Applicants to apply to the store 
Manager at your local B&Q store. For 
further details visit www.diy.com  
 

 
 
 
 
 

 B&Q One Planet Living Awards  
Community projects can secure up to 
£10,000 across the UK and Ireland for 
projects that support the environment, 
energy saving, natural habitats, wildlife 
and local culture or heritage. The awards 
are launched every January. For further 
information please visit 
www.diy.com/awards  

 
Groundwork Community Spaces 
Fund 
A £50 million open grant programme run 
by Groundwork UK aims to help 
community groups improve green and 
open spaces and the quality of life in their 
neighbourhood. Projects could include 
community gardens, parks, wildlife areas 
and village greens. Grants start at 
£10,000. For further information please 
visit www.community-spaces.org.uk 
 

Local Food Fund 
A £50 million open grant programme run 
by the Royal Society of Wildlife Trusts will 
award grants of £2,000 - £500,000 to a 
variety of food related projects to help 
make locally grown food accessible and 
affordable to local communities. Projects 
could include growing, processing, 
marketing and distributing local food; 
composting and raising awareness of the 
benefits of such activities. For further 
details visit www.localfoodgrants.org  
 

Lottery Funding 
From the National Lottery Funding 
website you can search for all funding 
programmes available from all the 
national Lottery distributing bodies. 
www.lotteryfunding.org.uk 

 
BIG Lottery Fund 
The New Opportunities Fund and 
Community Fund merged in 2004 to 
become the Big Lottery Fund. 
For funding information or general 
enquiries about Big Lottery Fund grant 
programmes call the BIG advice line on 
0845 4 10 20 30 or email 
general.enquiries@biglotteryfund.org.u
k 
www.biglotteryfund.org.uk 
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Heritage Lottery Fund 
The fund’s purpose is to support a wide 
range of projects involving the local, 
regional and national heritage of the UK. 
Range: Various depending on project 
Contact: 7 Holbein Place, London SW1W 
8NR 
Tel: 020 7591 6000 or email 
enquire@hlf.org.uk. 
www.hlf.org.uk  
 

Awards for All 
Grants of between £300 and £10,000 are 
awarded for people to take part in art, 
sport, heritage, community activities, and 
projects that promote education, the 
environment and health in the local 
community. 
Contact: 0845 600 20 40  
Email: 
general.enquiries@awardsforall.org.uk for 
general enquiries or an application form. Or 
download forms and guidance notes from 
www.awardsforall.org.uk 
 

Parks for People 
This three-year joint initiative between 
Heritage Lottery Fund and the Big Lottery 
Fund (BIG) provides grants of £250,000 to 
£5 million to help with the restoration and 
regeneration of public parks and gardens, 
including squares, walks and promenades in 
England. 
For further details visit: www.hlf.org.uk 
 

O2 it’s your community 
They offer awards of £100 to £1000 to 
support projects that bring people together 
to benefit their community. If your project is 
small enough that £1000 will make a 
difference then visit 
www.itsyourcommunity.co.uk 
 

CABE: SEA CHANGE (Coastal only) 
Sea Change places culture at the heart of 
regenerating England’s seaside resorts by 
investing in arts, public, cultural assets and 
heritage projects.  
It will drive cultural and creative 
regeneration and economic growth in 
seaside resorts by funding inspiring, creative 
and innovative projects, bringing a sense of 
pride, enjoyment and celebration.  
 
For more information visit: 
www.cabe.org.uk 
 
 
 
 
 

IN WALES 
Awards for All (Wales) 
Awards for All Wales is supported by 
Big Lottery Fund and the Heritage 
Lottery Fund. 
Grants of between £500 and £5,000 
are awarded for people to take part in 
heritage and community activities, 
and projects that promote education, 
the environment and health in the 
local community. 
For an application pack, please contact 
0845 600 20 40 
For information about Awards for All 
Wales use the following contact 
details: Tel: 01686 611740; 
Textphone: 01686 610205 
Email: 
enquiries.wales@biglotteryfund.org.uk 
Visit www.awardsforall.org.uk to 
download application forms and 
guidance notes. 

 
BIG Lottery Fund (Wales) 
The New Opportunities Fund merged 
with the Community Fund to become the 
Big Lottery Fund in 2004. For funding 
information or general enquiries please 
call the BIG advice line on 01686 611 700 
or email 
enquiries.wales@biglotteryfund.org.uk 

Newtown office 
2nd Floor, Ladywell House, Newtown, 
Powys, SY16 1JB 
Tel: 01686 611700 
Textphone: 01686 610205 
Fax: 01686 621534 

Cardiff office 
6th Floor, 1 Kingsway, Cardiff, CF10 3JN 
Tel: 029 2067 8200  
Textphone: 0845 6021659 
Fax: 029 2066 7275 
www.biglotteryfund.org.uk/wales  
 

People and Places 
People and Places aims to bring people 
together to make their communities 
stronger and to improve their rural and 
urban environments. This programme will 
support local and regional projects 
throughout Wales. People and Places can 
fund £5,001 to £1 million for projects 
that achieve one or more of the following 
programme outcomes: revitalised 
communities, improved community 
relations and enhanced local 
environments and community amenities. 
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Heritage Lottery Fund (Wales) 
The funds purpose is to support a wide 
range of projects involving the local, 
regional and national heritage of the UK. 
Range: Various depending on project 
Contact: Suite 5A, Hodge House, Guildhall 
Place, Cardiff, CF10 1DY 
Tel: 029 2034 3414; fax: 029 2034 3427; 
Email: enquire@hlf.org.uk; www.hlf.org.uk 

 
IN SCOTLAND 
 
Forward Scotland 
For sustainable development and 
conservation. 
Grants will normally provide up to 75% of 
project costs but will not exceed £30,000.  
Contact: Forward Scotland 
The Lodge 
Earlsgate House 
St. Ninian’s Road  
Stirling, Scotland 
FK8 2HE 
Tel: 056000 10560 
Email: enquiries@forward-scotland.org.uk 
www.forward-scotland.org.uk 
 
 
 

Useful Funding websites 

GrantsNet www.grantsnet.co.uk gives 
information about grant schemes 
available to businesses and charities in 
the UK. 

 
FunderFinder is a small UK charity 
producing software and other resources 
providing information and advice about 
charitable trusts and foundations that 
fund in the UK. Public libraries, local 
authorities and councils for voluntary 
organisations often have the Funderfinder 
software for you to search for sources of 
funding. 
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APPENDIX 7 - 2009 NATIONAL JUDGING PANEL JUDGES’ BIOGRAPHIES 

 
 
Roger Burnett (Chairman of National Judging Panel) 
Roger is currently Parks and Countryside Manager for Scarborough Borough Council 
heading up a department responsible for over 2000 acres of parks and green spaces. 
 
He began his horticultural career as an apprentice working in the Nurseries at 
Scarborough before attending Askham Bryan College near York and has held various 
posts within the Authority since.  Roger is a Yorkshire in Bloom judge and has a keen 
interest in the recent resurgence of the importance of parks nationally. 
 
During 2002, his department gained a Silver Gilt Medal in the RHS Britain in Bloom 
competition for Scarborough after some thirty years of absence and in 2006 
achieved not only a Gold Medal but were winners of the coastal category.  This has 
helped him maintain and build a much stronger department with high standard and 
endless enthusiasm from his staff. 
 
Mark Wasilewski (Vice-chairman) 
Mark’s horticultural career began in 1978 with the Somerset Health Authority where 
he held various roles.  Joining the Royal Parks in 1989, initially as Propagator and 
Nursery Manager at Greenwich Park, he was heavily involved in the production of 
plants used in The Royal Parks’ gold medal winning exhibits at the RHS Chelsea 
Flower Show.   
 
Following a period at St. James’s Park, his appointment as Assistant Manager at 
Regent’s Park saw diverse responsibilities ranging from wildlife management to 
sports pitch maintenance, during which time he was responsible for the Queen 
Mary’s Rose Garden and the grounds of the Open Air Theatre. 
 
Mark has been the Park Manager for St James’s Park and The Green Park since 2002.  
The challenging role sees him balancing the management of a listed historic 
landscape against the needs of perhaps one of the most heavily visited parks in the 
country.  The National Ceremonial route of The Mall falls within St James’s Park and 
is the setting for many State and ceremonial occasions.  The Park also plays host to 
events of National and International significance and will be a sporting venue for the 
2012 Olympic Games.   
 
A judge for the London Gardens Society and Trustee of London in Bloom, Mark has 
been judging ‘Bloom’ campaigns for the last 20 years. 
 
Jeff Bates 
Jeff’s career in horticulture began in 1970 as an apprentice gardener in the Royal 
Gardens at Windsor Castle and in the Savill and Valley Gardens in Windsor Great 
Park, training at the Berkshire College of Agriculture and Askham Bryan College 
before working in landscape design and construction in Yorkshire and then a period 
of over twenty years as a senior lecturer in horticulture in Derbyshire.  For the past 
twenty years he has been a judge for East Midlands in Bloom, and is also currently 
chairman of EMiB.  He holds the RHS Master of Horticulture qualification. 
 
He is a freelance lecturer, consultant and examiner in horticulture, a busy garden 
designer, and has a particular interest in historic gardens.   
 
 



2009 RHS Britain in Bloom UK Finalist Manual 
58 

Rae Beckwith 
Rae has worked as Area Manager for Gateshead Council for 20 years.  During this 
time he has led his team to victory in Britain in Bloom in 1990 as well as 7 finalists 
since 2003.  He sits on two ‘In Bloom’ local group Committees and was delighted to 
receive an Award of Commendation from the RHS in 2006 for his work with 
Whickham and Rowlands Gill. 
 
He has been a member of the Guild of Horticultural Trade Display Judges for 10 years 
and judges at Major large shows around the country.  Rae is Area Advisor for the 
Royal National Rose Society and is Chairman for the Daffodil Society (Northern 
Group). 
 
For many years he has served as Chairman of Houghall Horticultural Training 
Committee.  During this time many new training initiatives have been developed in 
conjunction with College staff. 
 
Currently Rae is Show Referee for Gateshead Summer Flower Show and is Senior 
Steward In the Daffodil Marque at Harrogate Spring Show.  In what spare time 
remains Rae, together with his wife Susan, run a small Daffodil Nursery growing and 
hybridising new cultivars. 
 
Jim Buttress, VMH 
 
Jim is involved with judging at a large number of horticultural shows including the 
RHS Chelsea Flower Show, Hampton Court, Tatton Park, Gardeners’ World, Vincent 
Square as well as many local shows.  He is chairman of the Guild of Horticultural 
Trade Display Judges.  He was chairman of London in Bloom for the ten years and a 
member of its committee for several years, having also participated in the campaign 
as a judge. 
 
He has been Chairman of the London Gardens Society for thirteen years, which 
includes judging of the emergency services, plus London Borough competitions and 
he was also a senior judge for Fuller’s, Young’s, and Wadworth’s breweries.  He was a 
member of the Gardeners’ Royal Benevolent Society (Perennial) Cases Committee 
from 1990 and took over the chair in 1997.  He was reappointed as a Trustee in 
2006. 
 
In 1998, he became an ‘Associate of Honour’ of the Royal Horticultural Society and 
was also awarded a Fellowship of Institute of Horticulture in 1999.  In 2006 he 
achieved the highest accolade in the British gardening world, the Victoria Medal of 
Honour.  Only 63 horticulturalists can hold the VMH at any one time, to 
commemorate the length of Queen Victoria’s reign. 
 
Jim Goodwin 
Jim served as an apprentice gardener with Derby Parks Department, and continued 
his training at RHS Wisley.  He then worked for a major Landscape Contractor to 
further his interest in landscape construction and design. 
 
He moved to Birmingham in 1970, as Landscape Clerk of Works, and then to West 
Bromwich (later Sandwell) as Senior Technical Officer overseeing major reclamation 
works. 
 
He served five years in Manchester as Parks Operational Manager and in 1981 a final 
move to Cardiff where he later became Assistant Director – Parks.  Major accolades 
were the initiation of the Cardiff in Bloom campaign, and steering the City to success 
in the 1988 Britain in Bloom competition. 
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Since early retirement in 1995 he now works as a landscape/horticultural consultant.  
He chairs a local volunteer conservation group and has judged for Wales in Bloom for 
18 years. 
 
He particularly enjoys talking to local groups, and passing on his experience for the 
benefit of others. 
 
Martyn Hird 
Martyn began his horticultural career as a school leaver on the local parks 
department in his native East Midlands.  After attending Askham Bryan College near 
York, he worked at Borde Hill Gardens in Sussex and Levens Hall in Cumbria.  He 
finally returned to Sussex to work as Head Gardener at The High Beeches for eleven 
years.  
 
For the past nine years he has been self – employed working for the idle rich!  
In his spare time he gives talks to local groups following two plant-collecting trips to 
China and New Zealand.  
 
Since 1996 he has been writing a weekly gardening column for his local paper.  
Martyn first got involved in the ‘In Bloom’ campaign as a local judge for Crawley, 
and has more recently helped steer the town to success both at regional and national 
level.  Since 2002 he has judged at regional level for South and South East in Bloom. 
 
Jim Knight 
Jim began his career in horticulture straight from school as an apprentice gardener 
with his local council parks department.  He then attended Cannington College in 
Somerset before continuing his career in local government at various locations. 
 
He enjoyed a short period in the private sector working as a gardener at a villa on the 
banks of lake Zurich, in Switzerland, before “hiraeth” took him back to his native 
South Wales and eventually to a 25 year period with the City and County of Swansea 
parks department, taking early retirement in 1997. 
 
His involvement with ‘in Bloom’ began in the early 1970s as a participant preparing 
entries for the competition, and he has now been involved on the judging side as a 
Wales in Bloom judge and Foundation Committee member since 1999. 
 
David Littlewood 
David started his working life in 1970 as an apprentice gardener with Huddersfield 
Parks Department, whilst there he was seconded for training at Askham Bryan 
College York 1972-4 and the Institute of Parks and Recreation Administration (The 
Grotto) in Reading in 1975.  
 
After successfully completing his studies David returned to Kirklees Metropolitan 
Council (superseded Huddersfield Parks in 1974) progressing his way up the 
management ladder with team leader, and area manager roles with responsibility for 
parks and open spaces, schools grounds, playing fields, play areas, and cemeteries. 
 
In January 1984 David moved to Bath as Parks manager and that is when his 
involvement began with Britain in Bloom.  Since then David has gained vast 
experience master minding Bath’s many Regional and National successes in the 
Britain in Bloom and Entente Floral campaigns. 
 
Prior to taking early retirement in September 2005 David was Operations Manager 
for Bath & North East Somerset Council’s Leisure & Amenity services managing 
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Parks, Refuse Collection, Recycling centres & Street cleansing operations.  After 
several months re-charging his batteries David took up a Senior Contract Managers 
post utilising his many years horticultural experience to manage the Mendip Grounds 
contract for Quadron Services. 
 
David has been on the South West Britain in Bloom judging panel since 1995 and 
also judges the Green Flag Awards.  
 
Susan Smith 
Susan started her career in horticulture by working for various Parks Departments 
including Portsmouth and Birmingham.  After a short break with the Ministry of 
Agriculture in Lincolnshire she returned to Local Government as a Landscape Officer 
with Kent County Council. 
 
Interest in parks management led to posts with Eastleigh, Hillingdon, Brighton and 
Bournemouth Councils.  Involvement with Britain in Bloom commenced in 
Bournemouth in 1986 where Susan had considerable experience as a competitor 
helping the town achieve Britain in Bloom and Entente Florale awards.  She is a 
trustee and judge for South and South East in Bloom and was a Green Flag judge 
from its commencement in 1987 until 2003. 
 
Jon Wheatley 
Jon was brought up on a commercial horticulture Nursery in Somerset and trained at 
Cannington, Wisley and Reading.  Changing from commercial horticulture to 
amenity when he joined Bath City Council in the halcyon days of Britain in Bloom.  
He then moved to Bristol City Council where he was initially in the Parks Department 
and progressed to become Divisional Director of Community Leisure.  Jon retired in 
2000 and set up a consultancy and a landscape and horticultural maintenance 
company based on a Nursery at Chew Magna.  Jon is also consultant to the National 
Dahlia Collection in Cornwall. 
 
Jon is vice-chairman of South West in Bloom as well as being heavily involved in RHS 
committees and both Chrysanthemum and Dahlias.  Where he is Committee Chair 
for the RHS as well as being a member of the Tender Ornamental Plant Committee.  
He writes and broadcasts on a range of horticultural and landscape issues which 
keeps him very busy.  He loves flowers and horticulture and can’t think of anything 
better than building flower stands at the RHS Flower Shows such as Chelsea and 
Hampton Court – winning Gold Medals for the NCS.  On the rare occasion he has a 
spare moment he enjoys travelling in New Zealand although it is usually in search of 
a plant specimen. 
 
Sue Wood 
Sue’s horticultural training began at Writtle Agricultural College in Chelmsford with a 
further stint at Thomas Danby College in Leeds.  Her initial roles as a gardener were 
with Sheffield Recreation Department and then the Department of Environmental 
Services at Bolton Metropolitan Borough Council.  She then moved to East Lothian 
District Council’s Department of Leisure, Recreation and Tourism where she was 
involved with various external works as a technical assistant.  
 
Since 1988, Sue has been with Harrogate Borough Council – initially as the Parks 
Technical Officer for 12 years where her responsibilities included designing and 
preparing bedding schedules for the whole District and then she became the 
Community Liaison Officer, for 7 years liaising with eight local “in Bloom” groups 
across Harrogate District many of which she has supported and mentored in both 
the Britain in Bloom and Entente Florale campaigns helping them achieve extremely 
high standards. Her current role is Horticultural Officer which includes designing 
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landscape schemes across the District. Sue has been a judge for Yorkshire in Bloom 
since 2001 and on the Yorkshire in Bloom Executive committee since 2003. 
 
John Woodward 
John's horticultural interests began by growing cacti and succulents in a small garden 
greenhouse.  Thinking it would be a good idea to turn a hobby into a career, he 
started at Long Ashton Research Station working in the fruit plantations.  After 
training at Pershore, John returned to Bristol, working in the University Botanic 
Garden and for the Parks Department. 
 
A move to Guernsey to take up a job with the Island's Horticultural Advisory Service 
was expected to be a career move, but John fell in love with the Island and stayed 
on, becoming Senior Advisory Officer and eventually Head of Service until his 
retirement. 
 
He now runs a consultancy business for glasshouse growers, but also enjoys 
designing and advising on gardens, especially if there is an opportunity for some 
hands-on work.  A regular contributor on gardening topics for the local radio, John 
also leads gardening classes for the WEA.  John has been involved for several years 
with the Floral Guernsey Council and is Vice Chairman.  He is also a director of Grow 
Ltd, which is a sheltered workshop providing basic horticultural training and support 
for people with a learning difficulty. 
 
 
 
 
 

• Please note: There is one more 2009 Judge still to be confirmed.  
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APPENDIX 8 – USEFUL CONTACTS 
 

 
For enquiries relating to the judging tour, awards presentation, judges’ surgeries and 
any general queries regarding the Britain in Bloom campaign and the day-to-day 
running of it please contact: 
 
COMMUNITY CAMPAIGNS CO-ORDINATOR 
Olutomi Alalade 
Royal Horticultural Society 
80 Vincent Square 
London   SW1P 2PE 
Tel: 020 7821 3118 
Fax: 020 7821 3112 
Email: britaininbloom@rhs.org.uk 
 
 
For enquiries relating to press and PR please contact: 
 
PRESS & PR OFFICER 
Eulina Clairmont 
Royal Horticultural Society 
80 Vincent Square 
London   SW1P 2PE 
Tel: 020 7821 3657 
Fax: 020 7233 9502 
Email: eulinaclairmont@rhs.org.uk 
 
 
In the event that you cannot reach the Community Campaigns Co-ordinator and you 
have an urgent query pleas contact: 
 
COMMUNITY HORTICULTURE MANAGER 
Stephanie Eynon 
Royal Horticultural Society 
80 Vincent Square 
London   SW1P 2PE 
Tel: 020 7821 3689 
Fax: 020 7821 3112 
Email: stephanieeynon@rhs.org.uk 
 

 
Information is also available in the website at: 

www.rhs.org.uk/britaininbloom 
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